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“During the early 1980s, with 
new legislation in place, Turkey 
started to open up to the world 
and quickly became one of the 
most important gold exporters 
in a rapidly growing sector. But 
as time passed, and legislation 
not being brought up to date, 
Turkey became unable to use its 
advantages. Now this problem 
has been solved. With the 
government’s reforms, Turkey 
is now a candidate to become 
an important centre for world 
jewellery.

Turkey has a huge potential. 
With a population of nearly 
80 million and people’s buying 
habits creating a very large 
gold and jewellery market, the 
country boasts more than 1,000 
exporters, 4,000 producers 
and many large-scale factories. 
Turkey has a 5,000 years old 
jewellery culture. It is one of the 
world’s biggest gold producers 
and exporters. But it is also true 
that considering the potential it 
has Turkey can accomplish much 
more than it is achieving right 
now. Turkey has advantages in 
many areas. Unable to use these 
advantages because of the current 
tax system and law that are not 
compatible with global standards, 
the government has moved to 
make the needed adjustments for 
the Turkish jewellery industry.

Zero tax

After long-running 
negotiations, consumption tax 
on precious stone imports has 
been lifted. Previously, there 
was a 20 percent consumption 
tax on imported precious 
stones. This was a heavy tax 
burden and led to a decrease 
in profitability. This was why 
Turkish producers were having 
a hard time competing with 
the rest of the world industry. 
With the latest tax adjustments, 
the tax on transactions within 
the Borsa İstanbul has been 
reduced to zero.

New centre of jewellery 
production 

Think about it. With zero tax 
you can bring your stones 
to Turkey, choose from the 
world’s best stock and get your 
jewellery produced and again 
without tax you can export 
these products. For all this you 
only have to be a member of 
Borsa İstanbul. 

Bourse membership has 
become easier 

Bourse membership has 
become easier. Hundreds of 
companies started benefitting 
from the tax advantage by 
becoming a member of the 
bourse. Seeing the benefits of 
membership, foreign companies 

are moving towards the same 
path by forming partnerships 
and buying companies as well 
as forming brand new ones. 
Many foreign companies have 
already done this. It is also 
a topic of discussion in the 
jewellery community that 
sector giants like Gitanjali are 
on their way to Turkey. 

Easier to establish foreign 
companies 

In order to support and 
promote foreign capital, it is 
quite easy and fast to establish 
companies in Turkey for foreign 
investors. You can found your 
company easily within few 
days with the current trade 
law and start your activities 
immediately. There are number 
of international companies 
throughout the jewellery centre 
Nuruosmaniye and production 
centre. And the numbers keep 
going up.  

Actively working Gold and 
Diamond Bourse 

Having a healthy gold exchange 
for a long time, Turkey’s 
diamond exchange also became 
active recently. The volumes of 
transactions keep increasing. 
The bourse plays a critical role 
with standardisation of the 
stone quality and processes. 

KKDF tax disbanded 

Until last year, internationally 
loaned imports required a tax 
called KKDF. With a 6 percent 
tax rate abolished, imports 
needed for gold and precious 
stones became much easier. This 
tax has been set at zero in recent 
months. 

Close to the markets 

Turkey is in the middle of the 
world’s most important markets. 
Europe, the Middle East, North 
Africa and the Russian markets 
are only 3-4 hours away. One of 
the world’s most prestigious 
airlines, Turkish Airlines, flies all 
around the world directly. With a 
new airport under construction, 
Turkey is a candidate for 
becoming the top transfer point 
for the world’s airlines. 

Giant production complex; 
Kuyumcukent

Turkey gathers more than 1,000 
producers in one place at one of the 
most important production 
complexes in the world Kuyumcu-
kent. From gold to precious stones, 
from semi-manufactured products 
to software it is a unique complex 
where you can find anything 
you’re looking for. Kuyumcukent 
has become a centre for many 
foreign companies’ activities and is 
constantly developing. 

Chairman /Turkish  Jewellery Exporters’ Association
Ayhan Güner
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LBMA certified enormous gold 
refineries 

Turkey has four gold refineries 
that are serving under the LBMA 
certificate, meeting international 
standards. The gold produced in 
these refineries is accepted at 
many companies, banks and 
central banks all over the world. 
These refineries are also serving 
European and Middle Eastern 
companies making Turkey the 
centre of gold refinery in the region. 
Fast production and delivery 

Companies in Turkey have a very 
flexible and fast production system. 
Easily adapted to the newest 
technological developments, these 
abilities are always on the way up. 
You can get your order in a very 
short time with the highest quality 
standards. Turkey is also in a 
position of being a supplier for the 
world’s most important chain 
stores. 

World’s richest jewellery mounting 
stock 

Mounting is the most important 
in-between part in the diamond 
jewellery category. In this respect, 
Turkey holds the richest stock for 
mounting. When you come to 
Turkey you can choose from a stock 
of thousands, aside from importing 
mounting you can also buy finished 
products after, polishing and 
certification processes with the 
highest quality standards. 

Increasing designer awareness

Turkey’s designer awareness has 
improved a great deal, especially 
with the support of the Jewellery 
Exporters’ Association. The 
number of universities focusing 
on these areas is on the rise. 
Contestants from Ajur Jewellery 
Designing Contest are studying 
abroad at design schools. And 
every year thousands of new 
jewellery models are appearing. 

Building bridges with 
international cooperation 

There has been increasing 
integration of jewellery industry 
institutions with their 
counterparts around the world 
and this is an important 
development. The leading 
institution in the sector, the 
Jewellery Exporters’ Associati-
on, accomplished important 
cooperation projects with 
Israel and Belgium. Relations-
hips with the ASEAN +6 
countries also developed. 
Delegations are working on 
further cooperation projects. 

İstanbul Jewellery Show is 
growing

Held in October and March, 
the Istanbul Jewellery Show has 
become an important event on 
the global jewellery industry 
calendar. While many shows 
saw dramatic falls in the 
numbers of visitors, the 

Istanbul Jewellery Show has 
been increasing. 

Free accommodation for show 
visitors 

The Jewellery Exporters’ 
Association welcomes visitors 
from around the world for free 
during the show. Every year 
this number and quality 
increases. The Association is 
behind the increase in visitor 
numbers which has had a huge 
role in the show’s development.  

Positive developments in 
foreign policy 
With the problems in the Middle 
East, Turkey been through a 
series of problems with its 
partners Russia and Israel. But 
with steps taken by both sides, 
relationships Russia and Israel 
have been normalised. Many 
relationships with other 
countries, including Egypt, are 
also developing.  

In Conclusion

Can Turkey Become the Centre 
of the Global Jewellery Industry? 

With all the factors and latest 
developments kept in mind, it is 
accurate to say that Turkey is at 
the centre of the debate in the 
global jewellery community. 
Industry players keeping an eye 
on Turkey’s developments, 
Kaloti, Graziela, HRD Antwerp, 
Marco Bicego, and many more 

have started operating in Turkey. 
De Beers is cooperating with 
Zen Diamond under their brand 
Forevermark, while Cartier has 
been cooperating with Atasay. 
Tiffany & Co. has been in 
İstanbul for a long time, entering 
the Turkish market with its local 
partner, and Pandora is also 
developing its activities in 
Turkey. 

But the main action is on the 
B2B side. Many companies have 
already opened buying offices in 
Kuyumcukent. Many firms, 
including Gitanjali, have put 
Turkey at the top of their agenda. 
While some of these companies 
are planning to buy or found a 
factory to be active in precious 
stone cutting, some are planning 
to move their supply manage-
ment centre to Istanbul or open 
a new office in the city.  

These developments point to the 
increasingly important role of 
the Turkish jewellery industry in 
the global jewellery industry. 
Can Turkey become a centre for 
jewellery industry? Only time 
will tell !
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TURKISH JEWELRY INDUSTRY GETTING
READY FOR A SHOW OF FORCE AT
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DMCC TO HOST 7TH 
DUBAI PRECIOUS METALS 
CONFERENCE 9 APRIL 2018
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All set to bring 
a fresh global 
outlook on the 
precious metals 

sector and what the future 
holds, the annual conference 
looks at topics of interest 
to the whole value chain 
– from mines to jewellers 
and everything in between – 
bringing insights and added 
value, as well as a valuable 
opportunity to network and 
develop ideas for services. 

Ahmed Bin Sulayem, 
Executive Chairman, DMCC, 
said: “DMCC is dedicated 
to enhancing Dubai’s 
marketplace for the precious 
metals trade by connecting 
producing countries, major 
manufacturing hubs and 
growing global consumer 
markets. Now in its 7th year, 

our Dubai Precious Metals 
Conference has become a 
global platform for these 
activities in its own right and 
we look forward to host the 
world’s experts in April.” 

Other conference speakers 
include Sanjeev Dutta, 
Executive Director, DMCC; 
Albert L. H. Cheng, CEO, 
Singapore Bullion Market 
Association; Dr. Paul Elgin 
Walker, CEO, International 
Bullion Market Company; 
Jeffrey Rhodes, Principal 
Consultant, RAKGOLD; 

Tawhid Abdullah, Managing 
Director, Jawhara Jewellery; 
Jiao Jinpu, Chairman, 
Shanghai Gold Exchange; 
Tim Fox, Chief Economist, 
Emirates NBD; Bhargava 
Vaidya, BN Vaidya & 
Associates; Andrew 
Bone, Executive Director, 
Responsible Jewellery 
Council; Alex Shaw, Head 
of Market Development 
- Precious Metals, LME; 
Les Male, CEO, DGCX; 
Effie Marinos, Global 
Technical Governance 
Manager - Supply Chain 

Assessment & Solutions, 
SGS; Gregory Frith, Global 
Head of Precious Metals 
Trading, VTB Capital LTD; 
and Sandeep Kulhalli, 
SVP - Retail & Marketing - 
Jewellery Division, Titan. 

The first topic to be debated 
on ‘The evolution and impact 
of taxation on gold’ will 
set the scene for a content 
rich day, set to unlock new 
opportunities as the industry 
prepares for the next wave of 
growth. 

Other panel themes include 
‘Responsible Sourcing – 
Expectations and Reality’; 
‘Bullion Banking: The Road 
Ahead’, ‘The Role & Future 
of Global Exchanges’, and the 
‘Challenges in the Jewellery 
Sector’. 

DMCC, the world’s leading Free Zone for commodities trade 
and enterprise, announced that it will hold the 7th edition of 
its industry-leading annual Dubai Precious Metals Conference 
(DPMC) on 9 April 2018, at The Westin Hotel, Habtoor City, 
Business Bay. 



 

306, Gold Land, P.O.Box 26909, Deira, Dubai, Tel: 2291188 Fax: 2268883 email: info@dubaicityofgold.ae 

 

IMPORTANT TRADE CIRCULAR 
 
Date:  19th March 2018                              Ref: TC/19-03-18 
 

Proposed changes in the VAT implementation 
mechanism for the gold & jewellery sector 

 
Dear Valued Members, 

Greetings from Dubai Gold & Jewellery Group! 

It is with great delight that we would like to keep our members updated regarding the positive 
developments on the implementation of VAT for our sector.  We have been informed by the 
Executive Chairman of DMCC (Mr. Ahmed Bin Sulayem) that our sector may receive the below 
mentioned special considerations for VAT and these changes in the implementation could be in 
effect in few months time.  

1. Wholesale/B2B: For the wholesale jewellery trade (all B2B transactions), VAT will be charged with 
5% on full value but to be implemented via the ‘reverse charge mechanism’, hence no actual 
payment of VAT on B2B transactions. Under the Reverse Charge Mechanism, there will only be 
documented entries of 5% VAT in the books of both buyer and seller and no payment of the 5% 
VAT will be required. 

2. Retail/B2C: For retail jewellery trade (all B2C transactions) will attract 5% VAT only on making 
charges/value additions and not on the gold value. 

3. Designated Freezone: Almas Tower will be declared a Designated Zone for VAT. The intention is 
to implement it with a digital fencing rather than physical fencing. This will enable Almas tower 
to obtain all concessions/special treatments that are stipulated for the Designated Freezone as 
per the Executive Regulations.   

 It is to be noted that these changes have been agreed to at the highest levels of the Executive 
Council in Dubai; the Federal Authority approval is expected shortly. The time frame expected to 
reflect the above changes in the VAT implementation is about 3 months. Once the Dubai Gold & 
Jewellery Group receives a formal communication on this, we will be glad to share the news with 
our members. 

We sincerely believe our constant efforts with various government departments have been fruitful 
in lobbying and convincing the authorities to take a favorable decision for our sector. We thank all 
Government Departments, DMCC and trade members for their valuable efforts through this journey. 

 For further information/queries, please contact office, on 04-2291188 or email at 
info@dubaicityofgold.ae  

Thanks & Best Regards, 
DGJG - Board Directors  
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Permafrost Melting:
A Candid Discussion with 
ALROSA CEO SERGEY IVANOV
SERGEY IVANOV, ALROSA CEO
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Sergey Ivanov (37), the young CEO and Chairman 
of the Executive Committee of the world’s largest 
diamond miner, ALROSA, was in Antwerp for the 
company’s annual meeting with its 56 long-term 

clients. ALROSA is a traditional company in a traditional 
business, and still evokes the reputation of a state-owned 
giant despite the partial privatization (currently 34%) of the 
company a few years ago.

However, to anyone paying attention, there has been a 
palpable change in the style and scope of the company’s 
communications this past year, and after the discussion The 
Diamond Loupe was granted with Mr. Ivanov, it became 
clear that this shift toward a policy of openness started at 
the top. The Russian permafrost appears to be melting (no, 
the title does not refer to global warming). What follows is 
a summary of a most candid and substantial conversation 
in which no topic was off limits – neither questions about 
his appointment as CEO, nor his appearance on the U.S. 
‘Kremlin list’.

The Diamond Loupe: Why did you select Antwerp 
to hold your sightholder meeting?

Ivanov: Antwerp has been for centuries, and still is, the 
world’s largest diamond hub. This year we have 56 long-
term customers, and 22 are based in Belgium. More than 
100 of the companies that attend our auctions and spot 
sales are based in Belgium. Our clients prefer Belgium 
not only because of the history of doing business here, 
but also due to the infrastructure, logistics and security, 
which enables them to do business safely, quickly, properly 
and in a comfortable atmosphere. That is why Antwerp 
is the number one trade center, and a key partner for our 
company.

We also have a long-standing relationship with the AWDC. 
Together we promote the development of a competitive and 
transparent diamond trade. We interact on issues related 
to the Kimberley Process, exchange views on industry 
developments and work to harmonize legislative matters 
and find ways to do more business.

DL: Other locations, like Dubai and India, have 
made efforts to unseat Antwerp as the diamond 
capital. Might this change your focus on 
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Antwerp?

Ivanov: I don’t think so. India’s 
importance is undeniable, as they are 
responsible for 90% of the polishing 
trade. But most of those diamonds 
pass through Antwerp first. The 
infrastructure here facilitates our 
customers’ business. The introduction 
of the Carat Tax two years ago was a 
very smart initiative the government 
supported. Our clients tell me Antwerp 
is still the best location for doing 
business. Dubai often changes regarding 
tax issues. There is a new State tax in 
India on imports of polished diamonds. 
In this regard, Antwerp is a more fiscally 
stable and predictable environment for 
diamond trading.

Our trade with Antwerp is more than 
$2 billion a year, so about a half of our 
rough production is sold in Antwerp. 
The Belgian government is also doing 
everything it can to keep Antwerp the 
most competitive and advanced location 
for the diamond business. We prefer 
stability.

Demand & Supply: Our diamonds 
will find their customers

DL: Speaking of stability, one 
major concern for the diamond 
industry is faltering consumer 
demand. What is your view?

Ivanov: Based on the recent Bain Report, 
as well as other experts, we expect to see 
moderate growth in demand, around 
1% to 4%. The US is still a solid market, 
and the middle class in China and India 
is growing. We do not see a slowdown 

in China, based on our analysis of 
the major jewelry retailers. We have 
also spent a significant marketing 
budget to promote natural diamonds, 
together with the Diamond Producers 
Association’s “Real is Rare” campaign. 
We will see results.

We do see changes in the assortments 
desired by different regions, but 
ALROSA does not have an issue with 
changing customer behavior from 
different groups, because we produce 
the entire range of goods. We are very 
diversified. Whether Indian consumers 
prefer jewelry with smaller diamonds, 
or US and Middle-East customers 
prefer larger stones of better quality, our 
diamonds will find their customers all 
over the world, from the small to the 
exceptional.

DL: If we talk about demand, 
we should talk about rough 
supply. Are diamond resources 
declining?

Ivanov: Global diamond production 
will stay around 130 million carats for 
the next years.  There have been no 
large discoveries of diamond deposits, 
but Luaxe in Angola has interesting 
reserves and is close to our facility at 
Catoca. It will enter production in 4-5 
years. In Russia we invest around $100 
million in exploration each year, and 
are not planning to increase it. This 
is mainly in Yakutia, but we also have 
some interesting exploration projects in 
Africa. Even if we were lucky enough to 
find something tomorrow, it would still 
take 5-7 years to develop.

ALROSA is the 
world leader in 

reserves. We 
have a billion 

carats in reserve, 
which makes for a 

resource base for 
25-30 years even if 
we do not find any 

new fields. 
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There are many kimberlite 
pipes in Yakutia, huge 
kimberlite pipes, but they 
are covered with hundreds 
of meters of rock. It may 
not be economically viable 
to remove it, but we are 
confident we will find a huge 
pipe in the coming years. The 
problem is the economics of 
developing it. The potential 
for new exploration in Angola 
is also quite significant. 
Maybe even more than 
Yakutia. In Angola, at Luaxe, 
you only need to remove 
10-20 meters of rock mass 
and you can start producing 
diamonds. It has totally 
different geology. In Yakutia, 
we operate in permafrost 
conditions.

DL: And if you do not 
find anything new?

Ivanov: ALROSA is the world 
leader in reserves. We have 
a billion carats in reserve, 
which makes for a resource 
base for 25-30 years even if 
we do not find any new fields. 
Last year we produced 39.6 
million carats - the record for 
post-Soviet production, since 
1990. This year production 
will decline a little.

DL: Could you speak 
about the economic 
issues of mining in 
Yakutia?

Ivanov: We hope to find 
something in the area of our 
enrichment facilities so we 
do not have to create new 
infrastructure. That is never 
guaranteed, so we have to 
adapt. For example, this year 
we are bringing our Verkhne-
Munkoe deposit online, with 
reserves of around 40 million 
carats. We will ship this ore 
from the field to the facility 
in Udachny, called Factory 
#12, which is 170km away. 
We have special heavy trucks 
designed for our company 
to handle this task. Each one 
holds 80 tons of ore, and we 

have 40 of them. It is still 
economically viable.

If we find something 
400-500km away from 
our facilities, we will 
have to create the entire 
infrastructure. It is a big 
investment, but I am certain 
there will be discoveries 
interesting enough to 
develop, and some we have 
to leave until we have the 
right technology - the fourth 
industrial revolution tech: 
drones, machine learning, 
big data mining. Things 
that will lower production 
costs. We will have some 
new technology in our plants 
in the coming 5-10 years, 
and we are already among 
the leaders in enrichment 
technologies. We have 
excellent X-ray separators 
produced by Bourevestnik, 
one of our subsidiaries, 
and we sell them to other 
companies as well. It is not 
part of our diversification, but 
is still positive.

Responsible Mining: A 
brand and a way of life

DL: Speaking of 
diversification, have 
you considered 
heading downstream 
into manufacturing or 
creating an ALROSA 
consumer brand?

Ivanov: We have a good 
business selling rough. We 
have our own polishing 
division and are examining 
options to develop it. But 
that does not mean we 
would switch to polishing. 
It is not part of our strategy. 
We are also not looking to 
invest in a jewelry brand. 
The company has considered 
buying international jewelry 
brands in the past, but we do 
not think investing in jewelry 
companies gives miners a big 
competitive advantage. Of 
course, if the market changes, 
we would consider it.

I would say our brand as 
a producer is well-known, 
and we are not so sure 
it would be popular in 
terms of jewelry. However, 
customers are becoming 
more focused on the sourcing 
of diamonds - responsible 
sourcing, the ethical and 

social responsibilities of 
mining - and in this regard 
we are very strong. We are 
more ecologically friendly 
and more responsible than 
other industries. In Yakutia, 
we spend $180 million a year 
investing in school facilities, 
hospitals, sports centers, 
theatres and another $100 
million for environmental 
projects. We pay more 
than $1 billion in taxes, the 
dividends to the federal 
budget are 50% of IFRS 
net profits. We are socially 
responsible and our clients 
know that.

DL: That is the question 
we have, not just for 
ALROSA but for other 
miners. Do people 
know it? Because the 
synthetics producers are 
doing everything they 
can to say otherwise.

Ivanov: I would not say the 
production of laboratory-
grown diamonds is all that 
ecologically friendly, but that 
is beside the point. The point 
is rather that, because of our 
extensive CSR policy, it is 
beneficial to communicate 
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to consumers that diamonds 
are of Russian origin. I would 
like ALROSA not just to be 
the leader in production and 
sales volumes, but also the 
most technically innovative 
and most socially responsible 
company through our 
investments in Yakutia.  We 
need to show that we conduct 
business responsibly.

ALROSA has sophisticated 
technologies, highly-trained 
personnel whose salaries are 
three times higher than the 
average in Russia. For many 
of our workers, ALROSA is 
a way of life. Some are third-
generation employees. We 
house and educate them, and 
I would like to improve their 
lives, their future. Again, we 
have to communicate this if 
we really wish to be a world 
leader.

Coexisting with 
synthetics

DL: We cannot avoid 
the topic of synthetics. 
What is your view? Are 
they a threat to the 
diamond industry, and 
if so, how do you plan to 
address it?

Ivanov: We are monitoring 
the situation with synthetics 
very closely. There are 
two issues: disclosed and 

undisclosed synthetics. As 
long as they are disclosed, we 
do not see a problem. When 
a customer knows it is grown 
in a laboratory, they are free 
to decide. Synthetics will have 
their niche, but I am sure 
we can coexist in a friendly 
manner. We just want a clear 
differentiation.

The danger is undisclosed 
synthetics, which we 
must avoid at all costs. 
If a customer buying a 
diamond feels cheated, we 
have a problem. We have 
to make sure synthetics do 
not penetrate the natural 

pipeline. The entire pipeline 
is now equipped with 
screening equipment. As for 
ALROSA’s rough goods, as 
long as shipments are sealed 
by ALROSA they cannot be 
compromised.

Synthetic diamonds may 
increase their share of the 
market in the coming years, 
and they will find their 
customers, but I do not think 
it is a threat for us because 
it will be two different 
markets, and the clients will 
understand this. It is the same 
as how we coexist with other 
gems and precious stones. 

People make their choice. We 
think there will be sufficient 
market share for both, so we 
do not see a serious problem.

DL: Then why is the 
DPA taking the fight 
to synthetic diamond 
producers?

Ivanov: We do not see it as 
a fight. It is rather a good 
motivation for us to do better, 
to stay on our toes and not 
lose our competitive focus. 
Synthetics and real diamonds 
are on separate tracks. There 
is zero demand for synthetics 
in China or the Middle East. 
Maybe people on a tight 
budget or US Millennials in 
tune with Silicon Valley are 
excited about them. But it 
is in our hands to tackle the 
issue.

Furthermore, the core task 
of the DPA is not to compete 
with synthetics, but to 
promote natural diamonds. It 
would be a mistake to try to 
get rid of them. And it would 
not make any sense. They 
are cheap to produce. It is a 
new reality. Are they a threat? 
They could become one if we 
do nothing … if we do not 
listen to our customers, and 
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fail to give them confidence 
about diamond sourcing. But 
we are taking the necessary 
measures.

DL: About your position 
as CEO and your 
impression after your 
first year. Were you 
surprised at being 
named CEO?

Ivanov: It is a very interesting 
job, and I have enjoyed 
every day at ALROSA. 
The diamond business 
and ALROSA are still very 
conservative. My task is to 
transform it into a more 
flexible, efficient, investor-
friendly company, and to 
raise capitalization. But I am 
becoming more of a miner. I 
am learning more about the 
business. It takes 2-3 years 
to understand this business 
well, to develop a strategy and 
implement it.

In terms of the year thus 
far, I am pleased with the 
transparency of the company, 
cost control and changes 
to the management team. 
I have not been so satisfied 
with some issues concerning 

health and safety, which 
we have to address. We will 
invest more money and revise 
the whole system. This may 
slow down some projects, 
but it will force us to look 

more deeply into how we are 
implementing them.

Addressing the Mir mine 
tragedy

DL: The Mir mine 
disaster must have 
caused you and the 
company to do some 
soul-searching. What 

has been the impact 
of the Mir accident, in 
terms of production 
as well as internal 
assessment? Has 
anyone been held 
accountable?

Ivanov: The accident at the 
Mir mine is a great tragedy 
for the company and for me 
personally, as a manager and 
as a person. Hopefully this is 
the first and last experience of 
this kind. We will do our best 
to avoid any accidents in the 
future. 

Immediately after the 
accident, an investigation 
was conducted. Based on its 
results, the federal supervisor 
(Federal Environmental, 
Industrial and Nuclear 
Supervision Service of 
Russia) identified 16 officials 
responsible for violations that 
led to the accident. Internally, 
we have expanded this list 
to 24 persons. A number of 
managers have been fired, 
and there may still be another 

staffing decisions. The rest 
are also subject to penalties. 
Tough measures were needed 
because we lost 8 people, 
hundreds of people lost their 
means of employment and 
the company lost a first-
class asset. We are currently 
strengthening the vertical 
shaft for industrial safety: at 
the beginning of the year the 

company hired specialists 
with extensive experience in 
this field. 

Our main task after the 
accident was to find 
employment for the workers. 
Mirny is a small town for 
which diamond mining is 
the main occupation. More 
than 1,000 people worked at 
the Mir mine. Immediately 
after the accident, we began 
to employ them in other 
ALROSA enterprises, 
retraining them as necessary. 
To this point it has been 
highly successful: only about 
50 of the 1,000 people have 
yet to find employment.

The Mir mine represented 
about 8% of ALROSA’s 
production, around 3 million 
carats per year. In 2017, 
we partially replaced this 
volume with diamonds from 
other fields. The growth of 
production at the Udachny 
mine, Severalmaz, and the 
launch of a new Verkhne-
Munskoye field will also 
help us in future. But we will 
definitely try to restore “Mir”. 
It is an excellent deposit with 
a good grade of carats per 
ton, one of the highest in our 
company asset portfolio.

But we first must evaluate all 
design solutions and analyze 
the feasibility studies. The 
most difficult question is 
coming up with a total project 
solution. We will recruit 
the leading members of the 
scientific community, Russian 
as well as international 
experts, because it is very 
complicated. The company 
can afford to take several 
years to find an appropriate 
solution.

DL: It sounds like you are 
introducing a private 
business mentality. Is 
further privatization on 
the horizon?

High quality photography 
for your website is a little 

more difficult and will 
take a while to learn to do 

it well.
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Ivanov: State-owned companies also 
need a modern mentality. You have to 
be efficient, be transparent and control 
costs. If you lose control of costs, you 
lose competitiveness, and we have no 
intention of doing that. We are not 
looking at a larger private stake at this 
time. The government has looked into 
it, but there are no immediate plans. 
If they decide otherwise, we can easily 
reduce state control in the company, 
down to perhaps a minimum majority 
stake. Personally, I do not believe it is 
the right time to sell ALROSA to benefit 
the government budget. It may happen 
someday, but we do not expect any 
changes in the next three years.

The ‘Kremlin list’ and the path to 
CEO

DL: When people, particularly 
in the West, hear someone with 
ties to the Kremlin - in this case 
through your father, the former 
Russian Minister of Defense and 
Chief of Staff to Vladimir Putin - is 
chosen to lead a State company, 
they assume it is nothing more 
than a political appointment. 
What do you say to this?

Ivanov: I expect this type of assessment, 
and I have grown accustomed to it. It 
is an image that has stuck to me since I 
started my career. I have had to prove 

myself as much as anyone else, perhaps 
even more. I can only let my results 
speak for themselves. When I started my 
career at Gazprombank, I was assistant 
to the Chair. The bank expanded and 
increased my opportunities. When I later 
worked at SOGAZ (insurance), everyone 
said my father was helping me to bring 
in new customers.

There is no question that I have good 
connections with Russian corporate 
business. I started building them in 2004. 
During the economic crisis, I spent much 
time in government groups to discuss the 
economy, so I know many high officials, 
but at that time we were all on the same 
level. Now they are ministers or CEOs of 
state companies, so yes, I had many good 
relationships with business and political 
figures as a professional network. It 
was part of my job. But I did not bring 
old friends on board, or my SOGAZ 
colleagues. At ALROSA I created a team 
from various industries to bring in the 
best expertise to achieve our goals.

The issue remains one of scrutiny, so it 
comes down to the results to determine 
whether this was a proper appointment 
for ALROSA. In SOGAZ we managed 
to triple its business and quadruple net 
profit. It is unlikely to triple ALROSA’s 
business, but we can fulfill our projects 
and leave a strong legacy behind.

DL: Russia has been subject to sanctions 
over the Ukraine crisis. Has this had an 
impact on Russian-Belgian relations, or 
ALROSAs ability to operate?

Ivanov: Fortunately, there has been no 
discussion of putting restrictions on 
the diamond business. I was put on the 
‘Kremlin list’ in the U.S., together with all 
Russian CEOs. This does not mean there 
are sanctions, and they were never raised 
by the officials. As far as I know, the 
Belgian and EU government would do 
everything possible to prevent diamonds 
from being restricted. Furthermore, it 
would be difficult for such sanctions 
to harm ALROSA, because we do not 
use significant American or European 
technologies, and we do not need finance 
from American banks.

The Russian government wants to 
safeguard the business, and based on 
press releases and our discussions, I am 
confident the Belgian Prime Minister 
would not support any sanctions from 
America. We do not see a real threat at 
this point, but confidence and stability is 
important for our industry. Escalation of 
any kind is bad for business.

www.thediamondloupe.com
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ROBERTO COIN PRESENTS 
SAUVAGE PRIVÉ

The latest 
addit ion 
to the 
R o b e r t o 

Coin jewelry is the 
Sauvage Prive. It is 
a new narration of 
Roberto Coin on his 
vision for women 
beyond the present. 

The New Design Concept of 
Roberto Coin’s Sauvage Prive

The jewels come with opposing 
silhouettes, which act as a 
connecting link, anchoring them to 
Roberto Coin’s inspiration concept: 
two distinct parts, two elements, 
which are united by an unseen bond. 

This new design concept evokes 
harmony while leaving room for 
some creativity of a rebellious 
nature. The concept is made possible 
by the use of two looks, one more 
geometric and seeming conforming 
while the other is exuberant. The 

collection is able 
to achieve both 
a rebellious and 
harmonious feel 
in a way that only 
Roberto Coin could.

Bold, Decisive 
Design

This latest collection 
is more decisive 

than any that has come before it. 
It has been designed with the aim 
of getting rid of any superfluous 
elements that might interfere 
with the elegance of the brand. 
This collection is able to present a 
harmonious mixture of mindfulness 
and passion just the vision Roberto 
Coin has for the woman of tomorrow.

H i s t o r y  o f  R o b e r t o  C o i n 
J e w e l r y

The Roberto Coin brand was 
born in 1996 when a successful 
hotelier decided to leave his career 
and pursue a new one filled with 
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passion and adventure. He felt that he had to share his 
love for art and fashion with the world and he could 
only do that by starting a brand named after him. 

He works with some of the finest Italian jewelry artisans 
to create pieces of timeless art. These artisans are able to 
bring his vision to life, in the processes, creating some 
of the most beautiful pieces of jewelry in the world.

The new mother-of-pearl pieces will become available 
during the spring. For all individuals interested 
in this spectacular jewelry, please schedule a 
consultation with Mulloy’s Jewelry concierge staff.

With his new avant garde collection, 
Sauvage Privè, Roberto Coin narrates 
his vision of the woman of the future.

The opposing silhouettes of the jewels are the 
connecting link that anchors them to the same 
inspirational concept: two elements, two distinct parts 
that face one another united by an invisible bond.

The constant design concept evokes a sense of 
harmony while the aesthetic difference in the two 
looks, one more geometric and the other more 
exuberant , characterizes the entire collection and 
leaves room for the rebellious nature of creativity.

The character of Sauvage Privè is more decisive than 
ever, designed to strip any superfluous elements away 
from elegance in order to bond with its most instinctive 
side in a mixture of natural passion and mindfulness, 
just like Roberto Coin’s woman of the future.

He works with some of the finest Italian jewelry 
artisans to create pieces of timeless art. These 

artisans are able to bring his vision to life, in the 
processes, creating some of the most beautiful 

pieces of jewelry in the world.

This new design concept evokes harmony while 
leaving room for some creativity of a rebellious 
nature. The concept is made possible by the use 
of two looks, one more geometric and seeming 

conforming while the other is exuberant.
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Gold Demand Trends
Full year 2017

Q4 recovery fails to mitigate full-year decline 

Indian jewellery demand rose to 
190t, the highest Q4 on record

The wedding and festival season, 
together with a drop in the rupee 

gold price, boosted demand

Technology demand grew 
6% compared to Q4 2016

Mostly due to the growing use 
of sensors in smartphones and 

vehicle safety features

ETF inflows added 203t to demand, around 
1/3 of the previous year's inflows of 547t

At a time of heightened geopolitical risk and 
negative/low real rates, investors continued to

 focus on gold's wealth preservation role

First annual increase in jewellery 
demand since 2013 

India, China and the US drove growth. 
But demand remains soft compared 

with long-term average levels

Bar and coin demand was 
weak, down 32% year-on-year

Weakness was widespread, as 
global stock markets climbed and 
prices remained relatively stable

2016 20172017

547t
203t

2013

Official gold reserves swelled by 371t

Growth in global gold reserves continued to be 
dominated by a few large purchasers

86t

43t

224t
Russia

Turkey

Kazakhstan

Other

Bar investment was largely stable, while 
coin investment slid 

US demand dropped to a 10-year low, 
outweighing gains in both China and Turkey

Q4 2017

2017 in review

Gold demand rallied 
in the closing 
months of 2017, 
gaining 6% year-

on-year in Q4 to reach 1,095.8 
tonnes (t). However, overall 
demand for the full year fell by 
7% to 4,071.7t, compared with 
2016, according to the World 

Gold Council’s latest Gold 
Demand Trends report.

Inflows into exchange-traded 
funds (ETFs) continued 
steadily throughout the year, 
totalling 202.8t, but lagged 
behind the exceptional levels 
seen in 2016. Similarly, 

although central banks 
continued to add to reserves, 
purchasing 371t in 2017, 
buying was down 5% year-on- 
year.

Full-year bar and coin demand 
fell 2% as US retail investment 
dropped sharply. However, 

the year saw a recovery in 
both jewellery and technology 
demand, each making modest 
gains compared with 2016, 
as improving economic 
conditions lifted consumer 
sentiment in India and China, 
and an increase in gold-
containing technology, such 
as smartphones and tablets, 
boosted demand.

Positive annual ETF 
inflows add 202.8t 
to demand in 2017, 
however this was 
around one-third of 
2016’s inflows. European-
listed gold-backed ETFs 
accounted for 73% of net 
inflows, with investors keenly 
attuned to geopolitics and 
negative interest rates.

Bar investment was 
broadly stable, while 
coin investment slid 
10%. Weakness in the sector, 
down 2% to 1,029t compared 
with 2016, was largely 
explained by a sharp drop in 
US demand to a 10-year low 
of 39t, which exceeded strong 
gains in both China and 
Turkey.

2017 saw the first 
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annual increase in 
jewellery demand 
since 2013, but 
the sector remains 
weak in a historical 
context. Relatively 
stable prices and improving 
economic conditions 
paved the way for growth, 
but demand remains soft 
compared with long-term 
average levels. India and 
China eclipsed other markets, 
together accounting for 75t of 
the 82t (4%) increase in global 
full-year demand.

Official gold reserves 
swelled by 371t in 
2017, 5% down on 2016 
levels. Turkey joined Russia 
as the most prominent of the 
central bank buyers.

The technology sector 
recovered in 2017, up 
3% to 333t compared 
with 2016, ending a 
6-year downtrend. The 
volume of gold used in 
electronics and other 
industrial applications grew 
steadily throughout the year, 
thanks to the increasing 
prevalence of new-generation 
features in smartphones, 
vehicles and laptops.

Alistair Hewitt, Head of 
Market Intelligence at 
the World Gold Council, 
commented: 
“It’s not surprising to see 
overall gold demand down 
given the backdrop of 
monetary policy tightening 
and strong equity markets 
in 2017, but the market is 
not in bad shape. The US 
dollar gold price was up 13% 
and institutional investors, 
especially in Europe, 

continued to add gold to 
their portfolios as a hedge 
against frothy asset prices 
and geopolitical uncertainty. 
“Jewellery demand picked 
up as economic conditions 
improved in China and 
a policy change in India 
removed a barrier to demand, 
while next-generation 
smartphones boosted gold 
demand from technology 
companies.”

Mine production inched 

to a record high of 
3,269t in 2017, while 
recycling fell 10%, leading 
to total supply dipping 4% 
to 4,398t. The introduction 
of stringent environmental 
controls in China led to a 9% 
fall in mine production in the 
region, whilst the ongoing 
concentrate exports ban 
continued to impact output 
in Tanzania. Total net de-
hedging in 2017 reached 30t, 
bringing to an end three 

1World Gold Council  |  Gold Demand Trends Full Year 2017  |  February 2018
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Gold Demand Trends
Full year 2017

Q4 recovery fails to mitigate full-year decline 

Indian jewellery demand rose to 
190t, the highest Q4 on record

The wedding and festival season, 
together with a drop in the rupee 

gold price, boosted demand

Technology demand grew 
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Mostly due to the growing use 
of sensors in smartphones and 

vehicle safety features

ETF inflows added 203t to demand, around 
1/3 of the previous year's inflows of 547t

At a time of heightened geopolitical risk and 
negative/low real rates, investors continued to

 focus on gold's wealth preservation role

First annual increase in jewellery 
demand since 2013 

India, China and the US drove growth. 
But demand remains soft compared 

with long-term average levels

Bar and coin demand was 
weak, down 32% year-on-year

Weakness was widespread, as 
global stock markets climbed and 
prices remained relatively stable
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2017 in review

consecutive years of modest 
net hedging.

The key findings included 
in the Gold Demand Trends 
Full Year 2017 report are as 
follows:

Full Year 2017 figures:

Overall demand for FY 
2017 was 4,072t, a fall of 7% 
compared with 4,362t in 2016

Total consumer demand in 
FY 2017 rose by 2% to 3,165t, 
from 3,102t in 2016

Total investment 
demand fell 23% to 1,232t in 
FY 2017 from 1,595t in 2016

Global jewellery 
demand grew 4% to 2,136t, 
from 2,054t in the same 
period last year

Central bank demand was 
371t, down 5% compared with 
390t in 2016

Demand in the 
technology 
sector increased by 3% to 
333t from 323t in 2016

Total supply was down 4% 
to 4,398t, from 4,591t during 
2016

Recycling fell 10% to 1,160t 
compared with 1,295t in 2016

Q4 2017 figures:

Overall demand was 1,096t, 
an increase of 6% compared 
with 1,036t in Q4 2016

Total consumer 
demand fell by 10% to 
906t, from 1,006t in the same 
period last year

Total investment 
demand was up 41% to 286t 
compared with 202t in Q4 
2016

Global jewellery 
demand grew 3% to 649t, 
from 630t in the same period 
in 2016

Central bank 
demand slowed 38% to 73t 
compared with 118t in Q4 
2016

Demand in the 
technology 
sector increased 5% to 88t 
compared with 84t in Q4 2016

Total supply was up 1% 
to 1,095t, from 1,080t in the 
same period last year

Recycling grew 8% to 277t 
compared with 257t in Q4 
2016. 

World Gold Council

The World Gold Council 
is the market development 
organisation for the gold 
industry. Our purpose is to 
stimulate and sustain demand 
for gold, provide industry 
leadership and be the global 
authority on the gold market.

We develop gold-backed 
solutions, services and 
products, based on 
authoritative market insight 
and we work with a range of 
partners to put our ideas into 
action. As a result, we create 
structural shifts in demand for 
gold across key market sectors. 
We provide insights into the 
international gold markets, 
helping people to understand 
the wealth preservation 
qualities of gold and its role 
in meeting the social and 
environmental needs of 
society.

The membership of the World 
Gold Council includes the 
world’s leading and most 
forward thinking gold mining 
companies.
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Q4 recovery fails to mitigate full-year decline 

Indian jewellery demand rose to 
190t, the highest Q4 on record

The wedding and festival season, 
together with a drop in the rupee 
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Mostly due to the growing use 
of sensors in smartphones and 

vehicle safety features

ETF inflows added 203t to demand, around 
1/3 of the previous year's inflows of 547t

At a time of heightened geopolitical risk and 
negative/low real rates, investors continued to

 focus on gold's wealth preservation role
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with long-term average levels
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global stock markets climbed and 
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A young man from Moscow has 
become a winner. His name 
and the idea will remain a 
secret not to ruin the surprise 

for his dearie. He will receive a diamond 
ring as a reward to translate the idea 
into reality. ALROSA plans to follow the 
developments and shoot a video based 
on the winner’s script with participation 
of real characters. 

The company has reviewed about 100 
applications. The most common idea 
was the proposal during scuba diving: 
according to scripts, the girlfriend 
should find a ring in a seashell on the 
seabed.

A few more participants want to 
propose at the soccer matches during 
the 2018 FIFA World Cup, as well as 

on the plane or in the movie theatre, 
having bought out all the seats in the 
hall. The interesting ideas also include 
a proposal on the shore of Lake Baikal, 
at the knight’s tournament and during 
the gondola ride through the canals of 
Venice. One of the participants plans to 
get a “star from the sky” - a bright diode 
with a ring attached to it.

“Our expert committee has reviewed 
many interesting applications that came 
to our e-mail address from different 
cities of Russia - from Moscow to 
Khabarovsk. We were amazed by the 
number of responses and the variety of 
sincere ideas full of love and romance. 
This once again confirms the fact that 
the tradition of engagement rings 
continues to be formed in our country 

and people are capable of beautiful 
deeds for the sake of their loved 
ones. After all, the diamond is a true 
symbol of love and loyalty”, Dmitry 
Komendantov, Deputy Head of the 
Marketing and Public Relations of 
ALROSA said. 

ALROSA’s competition started in 
December 2017 and is a part of generic 
marketing campaign aimed at educating 
consumers and creating a culture 
and traditions of diamond jewelry 
consumption.

Smolensk Diamonds, a subsidiary of 
Kristall Production Corporation, a 
long-term buyer of ALROSA’s rough 
diamonds, manufactured the ring for the 
winner of “She said “YES!” contest.

ALROSA determines the winner 
of the contest “She said “YES!”

ALROSA, the world’s largest diamond mining company, 
summed up the results of the contest “She said “YES!” and 
chose the most interesting idea of a marriage proposal.
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DMCC, the world’s 
leading Free Zone for 
commodities trade 
and enterprise, is set 

to hold an in- depth discussion 
on “The Evolution and Impact 
of Taxation on Gold” and 
“Challenges in the Jewellery 
Sector” on the first day at the 7th 
edition of the Dubai Precious 
Metals Conference. 

In India, the government 
imposed a 5% customs duty on 
gold jewellery last year. And in 
the UAE, a 5% VAT rate has been 
imposed on gold jewellery since 
the start of 2018. What are the 
implications of these taxes and 
how are they impacting the gold 
market? These, and other issues, 
will be tackled in depth on the 
first day of the conference. 

The first panel will be moderated 
by presenter and business 
journalist Richard Dean, and 
the panellists include Mr. Chandu 
Siroya, Vice Chairman, Dubai 
Gold and Jewellery Group (DGJG); 
Mr. Hakan Aytekin, Deputy 
Director - Precious Metals and 
Diamond Market, Borsa Istanbul; 
Mr. Albert Cheng, CEO, SBMA; 
and Mr. Bhargava Vadiya, of BN 
Vaidya & Associates. 

Mr. Vadiya says: “I am delighted 
to be taking part in this very 
important debate. I am sure it 
will be one of the most keenly 
awaited at the conference. I 
congratulate the conference 
organisers on selecting it as one 
of the large issues to be debated 
as it really is critical. I am very 
much looking forward to hearing 
views on this vital subject.” 

Meanwhile, jewellery experts 
from across the world will be 
on hand to discuss Challenges 
in the Jewellery Sector. Gold 
jewellery represents the largest 
source of annual demand for 
gold per sector. Although this 
has declined over recent decades, 

it still accounts for around 50% 
of total demand, says the World 
Gold Council. India and China, 
of course, are by far the largest 
markets, in volume terms, 
together accounting for more 
than half of global gold demand. 
The Asian and Middle Eastern 
markets are dominated by 
demand for purer, high-quality 
gold. 

How do policy changes, 
geopolitical situation, taxation, 
changing preferences of 
millennials, finance availability 
& costs affect the gold jewellery 
sector? Are changes temporary or 
permanent? These questions will 
be addressed by industry players 

who are dealing with these and 
other questions on a daily basis. 

The panel will be moderated 
by Mr. Chandu Siroya, Vice-
Chairman of the Dubai Gold 
and Jewellery Group, and will 
include, among others, Mr. 
Tawhid Abdulla, Chairman, 
DGJG, and Mr. Sandeep Kulhalli, 
Senior Vice-President, Retail & 
Marketing - Jewellery Division, 
Titan. 

Chandu Siroya, Vice-Chairman 
of the Dubai Gold and Jewellery 
Group, said: “Clearly, the 
jewellery industry is a major 
element in the overall gold sector. 
The challenges the industry 
jewellery sector faces are set to 
create a very interesting debate 
session.” 

Other sessions will look 
at Responsible Sourcing – 
Expectations and Reality, Bullion 
Banking: The Road Ahead, 
the Role & Future of Global 
Exchanges. 

The DPMC is being held at The 
Westin Hotel, Habtoor City, 
Business Bay. 

"In India, the government 
imposed a 5% customs duty on 
gold jewellery last year. And in 

the UAE, a 5% VAT rate has been 
imposed on gold jewellery since 

the start of 2018."
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Istanbul Chamber of Jewelry is one of the most important 
institutions for the Turkish jewelry industry. There are more 
than 3000 members of Istanbul Jewelery Chamber. That’s why ICJ 

has influential position in Turkish jewelry industry.

Last week, members of this Istanbul Jewelry Chamber gathered at a 
general assembly meeting. Mustafa Atayık was elected president in the 
elections. This result was welcomed in the industry. 5000 jewelers in 
Istanbul want sectoral institutions to work in a business association. 
The old aboard of ICJ could not succeed in this matter. So Mustafa 
Atayık wanted to be president by the sector. Mustafa Atayık, who 
received 536 votes in the elections, was elected as the new president.

Mustafa Atayik is also serving as vice president of the Jewelery 
Exporters’ Association. Atayık is one of the most influential 
people in the jewelery sector. Mustafa Atayik previously 
worked as a manager in many institutions of the jewelery 
sector.

Mustafa Atayik said in his statement to the press members: ‘’ 
Not only us, Turkish jewellery indusrty won. We will sign a 
successful work together with my friends on the board. Thanks 
to everyone for their support.

MUSTAFA ATAYIK
IS THE NEW CHAIRMAN OF ICJ



 March 2018-13 | World Diamond Magazine  35



NEWS

36 World Diamond Magazine | March 2018-13

WORLD
DIAMOND 
MAGAZINE

1.500 buyers from 65 countries will boost the sector...

Turkish Jewelry Industry Getting 
Ready for a Show of Force at  

Istanbul Jewelry Show!

Istanbul Jewelry Show, will be bringing together for the 46th 
time, the professionals of the jewelry industry at CNR Expo, 

Istanbul Fuar Merkezi between 22 – 25 March 2018. 
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Organized by 
UBM Rotaforte 
Uluslararası 
Fuarcılık A.Ş., 

the Turkey office of UBM 
Asia, the biggest exhibition 
organizer in the Asian 
continent, and sponsored by 
Türk Ekonomi Bankası (TEB), 
which has been meeting 
the short and long-term 
financing needs of the jewelry 
sector for over 20 years and 
recognized as one of the 5th 
biggest international jewelry 
exhibition in the world, 
Istanbul Jewelry Show, will 
be bringing together for the 
46th time, the professionals of 
the jewelry industry at CNR 
Expo, Istanbul Fuar Merkezi 
between 22 – 25 March 2018. 
As part of the International 
Buyer Delegation Program, 
around 1500 professionals 
from the target countries 
of the jewelry industry will 
be hosted at the exhibition 
as well. And the seminars 
to be organized under 
sponsorship of HRD Antwerp 
alongside the exhibition will 
provide information to the 
representatives of the jewelry 
industry. And master and 
young jewelry designers will 
be showcasing their latest 
models at the Designer 
Market.

Istanbul Jewelry Show which 
is one of the world’s 5th 
biggest and Turkey’s first and 
only specialized international 
jewelry exhibition, will be 
organized by UBM Rotaforte 
Uluslararası Fuarcılık A.Ş. 
with its 33 years of experience 
and under sponsorship of 
TEB, at CNR Expo Istanbul 
Fuar Merkezi  for the 46th 
time between 22-25 March 
2018.

The exhibition which will be 
sponsored by TEB, a leader in 
the field of gold banking in the 
industry, will be featuring over 
1250 local and international 
jewelry companies and 
brands representing a wide 

range of product groups 
and sectors including gold, 
jewelry, diamonds, colored 
stones, precious and semi-
precious stones, pearls, 
silver, silver accessories 
and silver household items, 
gold mounters, refinery, 
watches, molds, shop window 
decorations, machinery and 
equipment side industry, safes, 
software, and logistics and 
lighting product groups. The 
exhibitors will be showcasing 
their special products and 
collections to around 28.000 
professionals of the sector 
that will come from over 110 
countries.

Turkish jewelry industry 
continues its rapid growth!

President of Jewelry Exporters’ 
Association Ayhan Güner, 
who stated that Turkey is 
among the top five gold 
jewelry producers in the world 
indicated that the jewelry 
industry has come a long 
way thanks to, investments of 
businessmen, the high-quality 
craftsmanship of jewelry 
masters and designers, hard 
work of export professionals 
and support from the Ministry 
of Economy of Turkish 
Republic. 

Güner who also added that 
growth of Istanbul Jewelry 
Show and the growth of the 
sector had some mutual 
effects and contributions said 
“Turkey is recognized as one 
of the leading countries by 

world jewelry authorities. 
We have the largest mounter 
industry in the world. Our 
gold refineries offer world 
standard quality and capacity. 
Jewelry item exports which 
was 2,8 million USD in 1992 
reached 3,3 billion USD in 
2017. According to figures 
from 2016, Turkey ranks 
second after Italy in Europe 
in gold jewelry production 
including scrap usage, and 
ranks fourth in the world 
after China, India and Italy. 
Turkey, which ranks number 
one in Europe and third in the 
world in scrap gold jewelry 
production, has moved up 
to the position of eleventh 
biggest jewelry exporter of 
the world. As our industry 
grows, so does our exhibition 
naturally. Thus, we aim to 
make the biggest possible 
investment in the exhibition 
to obtain the highest possible 
return every year.” Güner also 
mentioned that they placed 
great emphasis on unique 
designs and that the great 
interest shown in Designer 
Market and jewelry design 
competitions every year are 
very promising for the future 
of the sector. 

UBM Rotaforte Founding 
Partner Şermin Cengiz: “We’re 
moving with assured steps 
towards becoming the leading 
exhibition of the global 
jewelry industry”

UBM Rotaforte Founding 
Partner Şermin Cengiz said: 
“We’ve been organizing 
Istanbul Jewelry Show for the 
last 33 years and today we’ve 
turned it into one of world’s 
leading exhibitions with over 
1250 exhibitors and brands. 
We are extremely happy and 
proud to be organizing for 
the 46th time, this exhibition 
which has become the number 
one priority of business 
agenda and a major meeting 
point for all professionals of 
the sector. As UBM Rotaforte, 
we’ve been pioneering the 
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development of the sector 
since the first day of Istanbul 
Jewelry Show. In line with 
this, we aim to create new 
business opportunities 
by bringing together all 
stakeholders of the industry.  
Not only our exhibitors 
turned into sought after and 
highly demanded brands 
but also “Made in Turkey” 
branded jewelry products 
became the top preference of 
customers especially in the 
Middle East, Europe, Arabic 
Peninsula, Russia and CIS 
Countries. Parallel to this 
development on the part 
of the players of the sector, 
Istanbul Jewelry Show as 
well managed to increase its 
contribution to the sector 
every year. With the new 
business meetings to be held 
and agreements to be signed 
as part of the exhibition 
which will be sponsored by 
TEB, we aim to help realize 
around 80% of Turkish 
Jewelry Exports. And with 
our seminar program which 
we’ll be organizing under 
sponsorship of HRD Antwerp, 
we’ll be updating the sector’s 
representatives about the 
latest developments in the 
industry as well.” 

Buyer Delegation 
Representing 65 countries will 
be at Istanbul Jewelry Show!

 The exhibition will be 

featuring an “International 
Buyer Delegation Program” 
coordinated with support 
from the Ministry of 
Economy of Turkish Republic 
and organized by General 
Secretary of IMMIB-
Istanbul Minerals and Metals 
Exporters Association, 
Jewelry Exporters’ Association 
(JTR) and UBM Rotaforte 
with the goal of supporting 
exports, finding new markets 
and preserving the market 
share. As part of the program, 
around 1.500 professionals 
of the sector from Europe, 
Middle East, America, North 
Africa and Far East will be 
hosted at the exhibition. 

Sponsored by HRD Antwerp, 
the Seminar will provide 
information flow to the sector!

At the seminar to be 
organized by HRD Antwerp, 
Istanbul Jewelry Show will 
bring together the experts of 
the sector, as well as sector’s 
professionals from Turkey and 
the world. The seminar to be 
held alongside the exhibition, 
will feature panels titled 
“Synthetic Diamond” and 
“Rough Diamond” by HRD 
Antwerp Senior Instructor 
Wouter Vansteelant, “DnA - 
Diamonds and Antwerp - 570 
years of Heritage” by Beau 
Declerk from Antwerp World 
Diamond Centre (AWDC) 
and “Invest in Turkey” by 

Attorney Kunter Gürel.

Master and young jewelry 
designers will be at Designer 
Market!

Organized every year by 
Jewelry Exporters’ Association 
(JTR) as part of Istanbul 
Jewelry Show, Designer 
Market will bring together 
master and young jewelry 
designers on the same 
platform. Designers will be 
showcasing their designs and 
jewelries they produced at 
the Designer Market specially 
created at the exhibition 
venue.

The latest designs of 2018 
will be debuted at Istanbul 
Jewelry Show!

Turkish Jewelry Industry, 
which recently managed 
to get rid of its label as 
the jewelry contract 
manufacturer in the 
world, and increased its 
reputation with unique 
jewelry designs, will 
be debuting trendy 
designs from the 2018 
Spring/Summer jewelry 
collections for the taste of 
global jewelry buyers via 
special shows. 

Sponsored by TEB and 
supported by The Ministry 
of Economy of Turkish 
Republic, Istanbul Minerals 

and Metals Exporters 
Association (IMMIB), Jewelry 
Exporters’ Association of 
Turkey (JTR) and KOSGEB, 
and possessing quality 
certificate from UFI-The 
Global Association of the 
Exhibition Industry and 
Quality Management System 
ISO – 9001 certification, 
Istanbul Jewelry Show 
brings together over 47.000 
professionals of the sector 
and over 845 exhibitors 
from Turkey and the world 
in a 90.000 m2 venue 
every year in March and 
October.  

22 March 2018  Thursday 11.30-19.00
23 March 2018  Friday 09.30-19.00
24 March 2018  Saturday 09.30-19.00
25 March 2018  Sunday 09.30-17.00
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Louis XVI, the French 
monarch who famously 
took seven years to 
consummate his marriage, 
had a thing for keys, 
particularly studying how 
to create locks they might 
fit into. Apply amateur 
Freudian analysis to 
that as you wish—many 
already have. Victoire de 
Castellane, the wickedly 
creative mind behind Dior 
Fine Jewelry, winks at this 
footnote to history, both 
verbally, as she recounts 
it to me in a room filled 
with her new Dior à 

Versailles, Pièces Secrètes 
High Jewelry collection, 
and, more subtly, in hand 
engravings of locks on the 
underside of some of the 
fantastical pieces she has 
created for it.

Precious does not have to 
be boring. —Victoire de 
Castellane

This is de Castellane’s 
third artistic voyage into 
the French palace; having 
previously allowed the 
public rooms and gardens 
of Versailles to guide her 
vision, she decided this 

Dior's Latest Fine Jewelry
Collection Is Inspired By
Royalty's Hidden Secrets
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time to pursue a darker 
path. “It’s a place filled 
with the unknown,” de 
Castellane says, “all those 
secret passages, and the 
ghosts of the past, and 
questions about who was 
seducing who.”

The jewels are marked with 
mystery. A necklace is, at 
first glance, a delicately 
pretty assemblage of rose-
cut diamonds finished 
with a delicate bow, but 
behind the pendant 
lurks a beaded oval lock, 

and beneath the center 
stone a hand-engraved 
skull awaits. The yellow 
diamonds of a cocktail 
ring swivel to reveal a 
hidden compartment of 
sun-brushed white gold 
and a closed-set ruby.

“Precious,” de Castellane 
says as she reveals the 
hologram inscribed under 
an 8-carat emerald, “does 
not have to be boring.”

But it is de Castellane’s 
signature, her knack for 

weaving narrative in gold, 
diamonds, and sapphires, 
that defines it: “I love 
stories. My memories are 
very visual. Not every 
collection has a story; 
sometimes the stones tell 
their own tale. But with 
this collection I had to 
imagine Versailles: What 
happened there?”

The royal apparitions 
come in secret messages 
throughout the collection, 
in details inside, and 
under, almost every stone. 

A pair of green beryl 
earrings topped with a 
crown design represent 
a king and a queen. The 
bezels on each center 
stone are composed of 
acanthus leaves sculpted 
in gold. The ear rests are 
sculpted in a heart shape. 
And there, in a small 
corner of an earring, is a 
tiny homage to Versailles’s 
doomed but devoted king: 
a secret lock engraved on 
the lever.

WWW.LEIBISH.COM 534-2474)
VISIT OUR 5TH AVE. SHOWROOM!
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ALROSA, the world leader in diamond mining, and GfK 
research company conducted an extensive research of 
diamond consumers in the US and China. Among other 
things, it demonstrates that consumers of both countries 
are interested in buying diamonds, they are planning to buy 
them in the future, and that they purchase for themselves 
much more often than as a gift.
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Today, the USA is the world’s 
largest consumer market of 
diamond jewelry, and China 
is the most rapidly growing 

market.

The research was conducted in the 

autumn 2017. More than 4 thousand 
people from the USA and China – men 
and women aged 25 to 55 years, with 
average or above average income who 
bought or received diamond jewelry as 
a gift within the last 12 months were 

questioned for the research.

Following traditions
First of all, the results of the research 
confirm that consumers continue to 
show great interest in diamond jewelry. 
From the total number of interviewed 
people, 86% of Chinese respondents and 
59% of respondents in the USA plan to 
buy at least one piece of diamond jewelry 
next year.

According to the research, diamond 
jewelry buyers are not only loyal 
consumers thinking a diamond is a good 
acquisition for themselves, but they are 
also ready to share this opinion with 
their friends. According to the research, 
about 34% of respondents in China and 
37% of those interviewed in the USA say 
that if their friends sought their advice 
on a present to a loved one, they would 
recommend diamond jewelry as a gift.

Shopping for yourself and 
tradition of giving gifts
On the average, 44% of Chinese 
consumers and 38% of US consumers 
buy one piece of diamond jewelry 
a year. 34% of respondents from 
China and 30% of respondents from 
the USA make two purchases a year. 
Every seventh consumer in China and 
almost every fifth consumer in the 
USA buy three pieces of jewelry a year.
Almost 73% of respondents in China 
and 71% in the USA replied that over 
the last year they bought diamond 
jewelry for themselves. Less than in 
30% of the cases in both markets, 
diamond jewelry was purchased as a 
gift.
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Most often, it was a 
gift for a husband or 
wife – in about 60% 
of the cases in all the 

markets under study. In the USA, 
jewelry gifts were given to parents 
(14%) and friends (12%) more often 
than in China.                            Most 

often, gifts with diamonds are given 
to people aged 26 to 45 years – they 
account for 71% of gifts in China 
and 57% in the USA. In China, less 
than in the USA, gifts are made 
to people over 46 years old – they 
account for just 16% of gifts (in 
the USA – 25%). In the USA, more 

often than in China, diamonds are 
given to teenagers – the share of 
gifts to children aged 11 to 17 years 
is 4%, while it was only 1% in China.

Diamonds are given to women more 
often than to men – accounting for 
approximately 94% of the cases in 
China and 87% in the USA.

GfK (“Growth from Knowledge”) – 
international group specialized in 
research and analytics of consumer 
behavior and public opinion. 
GfK connects data and science. 
Innovative research solutions 
provide answers for key business 
questions around consumers, 
markets, brands and media.
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3 Simple Steps 
for a More Successful
JCK Las Vegas 2018

It’s JCK Las Vegas time! Never mind that the actual event 
takes place more than three months from now—when it 
comes to planning, it’s go time.
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As an exhibitor at 
the show, you’ve 
got a lot to handle: 
display cases, 

sprucing up your exhibit 
space, preparing your team 
for the event, making sure 
you have enough business 
cards and press material 
to distribute. And that’s on 
top of deciding what you’re 
going to display (some of you 
are probably in the midst of 
designing new creations), 
not to mention how you’re 
going to get retailers to check 
out those offerings at show 
time. Don’t let your to-do list 
overwhelm you. Try these 
three smart strategies—
including an exciting 
opportunity from JCK—to 
streamline planning and 
boost traffic to your booth 
once it’s all set up. 

1
. Get social.  
Not only is social 
media an essential 
tool in your arsenal 
these days, but it’s 

also completely free (unless 
you opt to advertise, but for 
now, we’ll keep things basic). 
Working on an amazing 
new design? Tease it on your 
Instagram, Facebook and 
Twitter accounts. Tag your 

favorite retailers—ones you 
know will visit your booth, 
as well as those you hope to 
see at the show. Give them 
a sneak preview of what 
you’re working on to pique 
their curiosity and build 
excitement. Use the hashtag 
#JCKBound to start the 
conversation early, and let 
them know you’ve got some 
fabulous finds they won’t 
want to miss.

2
. Spread the 
word. 
An email list 
is fantastic for 
sharing your 

upcoming features at the 
show, but remember that 
attendees will be getting 
a lot of emails before 
they jet off to Vegas. This 
should be just one way to 
spread awareness. Use it 
sparingly. (It’s no fun getting 
overwhelmed with emails 
from the same source, is 
it?) Take advantage of your 
server list, but don’t overdo 
it—when you send that mass 
email, make it spectacularly 
worthwhile. Cap it with a 
short, catchy subject line that 
will stand out in a crowded 
inbox.

3
. Meet your 
match.  
Here’s what we’re 
really excited to 
tell you about: 

JCK Match. This free service 
links you up with the right 
customers for your product 
so you can build connections 
and boost your business. 
It’s easy and it’s effective, so 
there’s no reason not to sign 
up. (Did we mention it’s free?) 

Here’s how it works: When 
buyers register for JCK Las 
Vegas, they’re asked to answer 
a series of questions about 
what products or services 
they’ll be looking for at the 
show, along with specifics 
about their wants and needs. 
This questionnaire will 
lead them to their dream 
exhibitors—potentially you. 
If it sounds like a dating app, 
you’re not too far off. Here’s 
the key, though: JCK Match 
can’t send buyers your way 
unless you fill out your own 
questionnaire first.

Seems like a win-win, right? 
We think so too. Our goal 
this year is to have every JCK 
Las Vegas brand, designer, 
and supplier complete the 
questionnaire and make 

the most of JCK Match 
technology. Just log in to your 
exhibitor dashboard, fill out 
your matchmaking profile 
by answering five short 
questions, and you’re in.

“Great idea, JCK,” you 
say, “but how do I know it 
works?” For the 2017 JCK 
Las Vegas show, 15,000 
preregistered buyers each 
received at least 10 vendor 
recommendations. One of 
them could have been you! 
Of the buyers surveyed, 
86 percent told us the 
recommendations they got 
through JCK Match made 
them aware of brands they 
had never heard of. The best 
part: 68 percent of buyers 
reported doing business 
with at least one of their JCK 
Match connections! (JCK 
offers incentives for retailers 
to make purchases with 
their matched vendors at the 
show.)

It’s a great start, and we can 
do even better. That begins 
with you! So sign in to your 
exhibitor dashboard and fill 
out that profile. You never 
know who’s waiting on the 
other side to fall in love with 
your designs!

JCK Las Vegas will once 
again return to the 

Mandalay Bay Resort 
& Casino next June 1-4, 
2018 introducing over 

23,000 visitors to the new 
prestigious Pavilion
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A demonstration of the 
documentary Filmin named 
‘Master of Jewels Fitting 
in Istanbul’ about the life 

and art of the world famous jeweler 
designer Sevan Bıçakçı was performed 
at CerModern Art Center. In February, 
the documentary film world premier met 
with the Washington DC Independent 
Film Festival.

In addition to Sevan Bicakci, the 
documentary director and producer 
Ümran Safter, production team and 
many audiences attended the special 
demonstration in Ankara. Sevan 
Bicakci answered the questions after the 
demonstration, about the documentary 
about his life, said:

A USER-FRIENDLY RELATIONSHIP 

BETWEEN A DIFFERENT 
LANGUAGE

“The documentary tries to 
revive the mastery-apprentice 
relationship, a different 
educational system that has 
become obsolete. Sevan Bicakci 
is a documentary about the story, 
the adventure of a wedding. The 
documentary proposal came from 
the producers, which was difficult 
to accept at first. I accepted it 
because it is going to be watched 
by the students at universities, 
participating in film festivals, and 
telling the master-apprentice relation 
without a box office expectant.

INCLUDING INTERNATIONAL 
FESTIVALS

Having completed the project within a 
period of one year, the director-producer 
Umran Safter said, “The document was 
documented by the General Directorate 
of Cinema of the Ministry of Culture. We 
filmed in Istanbul, London and New 

One of the most important brands in the world that 
era Turkey Sevan was Cutler's life documentary. Seven 
Bıçakçı's life and the documentary film world premier, the 
Washington DC Independent Movie Festival, the audience 
met with the audience.
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York. We’ve applied to about 20 festivals. We also 
want to introduce Sevan Bicakçı to the spectators 
abroad. “

ALIYAMIN FROM ISTANBUL

The story of Sevan Bıçakçı, who started as an 
apprentice at 12 years old Istanbul Grand Bazaar 
and chose to follow a unique way of keeping 
its tradition of 600 years old jewelery tradition, 
explains the traditional master-apprentice 
relationship of Kapalıçarşı, which has been going 
on for centuries. Bıçakçı, who takes his inspiration 
from Istanbul and tells this city in all its colors and 
glory, throats, fishes, gulls, the Maiden’s Tower, the 
glass, the churches into the domed rings skillfully.

Approximately 40 opinions have been compiled

In the feature-length documentary, Seven Bicakci’s 
family, close friends, the Grand Bazaar’s masters, 
designers, collectors and academics, as well as the 
opinions of Bicakci’s art.

Interviews include Güler Sabancı, İlber Ortaylı, 
Yavuz Turgul and Marc Porter.

Istanbul, London and New York

Filmed in Istanbul, London and New York, the 
documentary film was prepared by the General 
Directorate of Cinema of the Ministry of Culture 
and Tourism.

Filmin script writer Ahsen Diner, project 
coordinator Nezih Tavlaþ, cinematographer 
Bülent Yılmaz and Orkun Telli, editing director 
Erol Çulhacı.

Filmin executive producer Esra Yesilcimen, 
production consultant Suraj Sharma and fiction 
advisor British director Shira Pinson. Filmin’s 
original music belongs to Derya Türkan. The 
famous musician Ara Dinkjian, who lived in 
New York, also supported the music with a 
composition.

The Eye of Istanbul film, about famous 
photographer Ara Güler, produced by Ümran 
Safter, won the best film award in all categories in 
DCIFF in 2016.
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The International Institute of 
Diamond Grading & Research 
(IIDGR), part of De Beers 
Group, announced it will 

launch two of its diamond education 
courses in Simplified Chinese, helping 
students in one of the largest and fastest 
growing markets for diamond jewellery 
to enhance their knowledge of the 
industry.

The online Diamond Foundation Course, 
which was launched last year and is the 
industry’s first to cover the full diamond 
pipeline, will be available in Simplified 
Chinese, with the Polished Diamond 
Grading Course to be translated later 
this year.

The courses have been designed to 
support flexible learning that minimises 
the impact on students’ daily lives and 
allows for personalisation of the learning 
experience. The Diamond Foundation 
Course is a completely online course, 
while the Polished Diamond Grading 

Course is a two-part course that involves 
distant learning via textbooks and online 
testing in the first instance, followed by a 
one week lab-based element.

Both courses will be available to those 
already involved in the diamond 
industry – whether at the retail level 
or other stages of the value chain – as 
well as anyone wishing to further 
their knowledge of diamonds and the 
diamond industry in general.

Jodine Perrin, Director of Education, 
IIDGR, said: “We’ve seen a lot of interest 
in our education services since they were 
launched last year, so translating these 

courses into Simplified Chinese was a 
logical next step to expand our offering. 
We see great potential for flexible 
and fully comprehensive education 
courses for those already working in the 
diamond industry in China, or who may 
wish to in the future.”

Jonathan Kendall, President, IIDGR, 
said: “Providing high-quality learning 
experiences, backed by the unrivalled 
diamond knowledge and expertise of De 
Beers Group, is an important priority 
for IIDGR and we are delighted to be 
launching our education services to 
a new audience in one of the world’s 
largest consumer markets for diamonds.”
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Buyers’ committee is 
very important for IJS

The VIP Buyer’s Committees of Turkish Jewellery 
Exporters Association (JTR) put  a lot of effort into 
making for Istanbul Jewelry Show. JTR Board Member 
Mustafa Kamar said that the Committee will welcome 
over 700 international VIP buyers.

One of Turkey’s 
largest VIP Buyers 
Committees, JTR, 
with the help 

of the Turkish Ministry of 
Economy, will welcome 700 
international VIP guests to 
İstanbul in March. “We had 
very low expectations for the 
show because of the political 
turmoil that had occurred 
earlier in the year,” JTR Board 

member Mustafa Kamar said.  

“Therefore, we initially 
only reserved about 300 
hotel rooms for VIP 
buyers. However, following 
our increased marketing 
strategies and efforts, we soon 
had to raise the number of 
reservations to 400, and then 
to 450. By the time of the 
show, we already had more 
than 500 confirmed VIPs. In 

the end, we hosted more than 
700 VIP buyers during the 
show, obviously far beyond 
our expectations!” 

Kamar added that as the 
international prestige of the 
show grows, buyers from all 
around the world simply did 
not want to miss the show. 
The arrival of so many invited 
buyers indicates these buyers’ 
trust in our show and our 

country.” 

"The Committee is already 
working hard to guarantee 
that in March VIP guests 
will arrive in even higher 
numbers. “We have a lot 
experience and work very 
professionally. Which is 
exactly why every year, as our 
general visitor count goes up, 
the VIP visitor count follows 
suit!”

Mustafa Kamar
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The House of Harry Winston, the 
legendary “King of Diamonds,” 
and international luxury brand 
announces the opening of its first 

retail salon in Istanbul. Located in the world-
class Emaar Square Mall, the 249 square 
meter salon will house Harry Winston’s 
exquisite jewelry and timepiece collections, 
including the finest diamonds and rarest 
gemstones available today. 

Designed to capture the elegance and 
intimacy of a private estate, the new two-
story salon reflects a contemporary variation 
on the traditional Winston style. A soft taupe 

and grey color palette complements the 
custom designed black lacquer and antique 
bronze furniture, with bespoke chandeliers, 
hand-beaded silk walls and antique accents. 
A grand marble foyer, decorated with a 
striking black and white starburst motif, 
displays the House’s most exquisite creations. 
Dedicated areas for Harry Winston’s high 
jewelry, bridal, and state-of-the-art timepiece 
collections, ensure clients receive the discreet 
and highly personalized shopping experience 
that the House is known for, while private 
selling rooms provide a luxurious space for 
the ultimate in exclusivity. 

The House of
Harry Winston

opens a new salon
in Istanbul.
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The company sold 105 gemstones 
with a total weight of 1,665 
carats. The overall revenue from 
sales amounted to USD $13.7 

million. 

“More than 100 companies from different 
geographical trade and manufacturing 
centers took part in the auction, 39 
companies were recognized as winners, 
most of them from Israel. The auction 

has completed with good results. We 
saw a significant premium to starting 
price”, - Yury Okoemov, Deputy CEO of 
ALROSA, commented on the results of 
the auction.

Russian laws stipulate that special size 
rough diamonds over 10.8 carats can be 
sold only at auctions. In 2018, ALROSA 
plans to hold five more auctions in Ramat 
Gan (Israel).

ALROSA sells large diamonds 
at the auction in Israel for 
USD 13.7 min

ALROSA has summed up the results of international auction 
for the sale of special size rough diamonds over 10.8 carats at 
the International Diamond Week in Israel (IDWI). 
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Boucheron introduces Hiver Impérial, a new 
collection of High Jewelry inspired by the aura of 
the Far East’s vast stretches of snow covered land. 
 

When Boucheron opened a shop in Moscow in 1897, 
it was the first French jeweler in the city. Its history is 
therefore closely tied to Imperial Russia, its Slavic heritage 

and endless expanses. Boucheron brings you three 
main themes from these regions: Nature, Couture and 
Architecture.

A 78.33-carat Santa Maria aquamarine is the star of 
Boucheron’s Hiver Impérial Baïkal necklace, which was 
chosen because it resembles the colour of the crystal-clear 
waters of Lake Baïkal in Siberia (POA)



NEWS

62 World Diamond Magazine | March 2018-13

WORLD
DIAMOND 
MAGAZINE

Oscars 2018 Jewellery

Last night Hollywood was in dazzling form 
in the Dolby Theatre where the stage was 
decorated with 45,000 Swarovski crystals for 
the 90th anniversary of the Academy Awards. 

After attendees at the BAFTAs arrived almost entirely 
in black, actresses collectively threw off the #MeToo 
and Time's Up shrouds of protest for the night, arriving 
on the red carpet wearing glorious techni-colour and 
jewels for a joyous celebration of 90 years of the movies. 
Jewels means joy, and there was plenty of the joyful 
stuff; sapphires, rubellites, aquamarines, fire opals 
dazzled on ears and wrists. "Yes, I can see plenty of big 
jewels", Bronwyn Cosgrave author of Made for Each 
Other: Fashion and the Academy Awards told me from 
the auditorium before switching off her cell phone, "I 
think it's a sign of more individuality in dress."        

Jane Fonda

Salma Hayek
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Gal Gadot wore an impressive Tiffany diamond 
sautoir chiming with her flapper style silver 
Givenchy gown. Named 'Blue Ice', the Art Deco-
inspired necklace is set with 19 aquamarines and 
more than 1,000 diamonds. Helen Mirren's neck 
was a statement in sapphire and Vogue's Naomi 
Campbell wore a huge heritage Bulgari sautoir with 
emeralds, rubies and sapphires.

However, I awarded the Oscar for best jewel of 2018 
to the chandelier; the glorious British nominee for 
the best actress statuette, Sally Hawkins, swung 
11.69-carats of pear-shaped pink quartz, rubellites 
and diamonds by Chopard with Armani Privé. 
"This all dissolves at midnight", she said stroking 
her costume, "it's the ultimate Cinderella moment". 
Lesley Manville, Lupita Nyong'o, Salma Hayek and 
Tiffany Hadish, wearing ruby and pink spinel, 

Ashley Judd

Helen Mirren

Elizabeth Moss

Allison Williams
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had hair swept off faces to showcase ear drops. 
The pair worn by Emily Blunt descended with 
30.96-carats of shoulder dusting aquamarines and 
diamonds, created in titanium which would have 
made them light enough to wear throughout the 3 
hour marathon, and afterwards at the Vanity Fair 
party. 

Chopard do have a habit of bagging the ears 
of best actress; but as this year's winner for 
Three Billboards Outside Ebbing, Missouri, the 
diamond-less Frances McDormand, voiced at the 
BAFTAs, "I have a little problem with compliance". 
She generously invited her fellow nominees onto 
the stage to stand in solidarity with her receiving 

Gal Gadot

Emma Stone

Emily Blunt
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her statuette. Ashley Judd, a Time's Up pioneer 
sparkled on stage wearing a three strand diamond 
Bulgari necklace and the aptly titled, A Fantastic 
Woman, won Best Foreign Film; you get the drift, 
this year was all about the girls. And with them 
came their best friend: the diamond. For a show 
that highlighted what was real; what was authentic, 
as well as shining a light on the golden era of 
Hollywood, diamonds made an appropriate choice. 
Old mine cuts from Harry Winston for Meryl Streep 
and Laurie Metcalf, Nicole Kidman chose showy 
diamond ear pendants and Viola Davis sported a 
pair of giant hoops. Margot Robbie wore diamond 
Chanel's Comete and Coco Crush earrings. In 
Los Angeles, International social editor of Vanity 
Fair and stylist Elizabeth Salzman, chose Cartier 
diamonds for Best Actress nominee Saoirse Ronan 
to wear, because, "On such a prestigious evening 
nothing but diamonds could represent the elegance, 
authenticity and brilliance of our lovely Lady Bird". 
The men made do with the Time's Up badges pinned 
to lapels of black tuxedoes. Here's a question for this 
new era of equality; where were the male nominee's 
diamonds?

Laura Dern
Lindsey Vonn

Nicole Kidman
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The Responsible 
Jewellery Council 
(RJC) is the 
leading social 

auditing framework for 
the global fine jewellery 
supply chain, providing 
confidence and trust to the 
industry and consumers that 
jewellery, precious metals 
and diamonds are produced 
and sourced responsibly.

The RJC material scope 

includes diamonds, gold and 
platinum group metals. It 
was recently announced that 
this scope will be expanded 
in 2018 to include silver and 
colored stones.

The RJC was created by 
14 founding members 
in 2005.  These founding 
organisations from the 
diamond and gold jewellery 
business were ABN AMRO, 
BHP Billiton Diamonds, 

Cartier, the World Jewellery 
Confederation, the De 
Beers Group of Companies, 
Diarough, Jewelers of 
America, the National 
Association of Goldsmiths 
(UK), Newmont Mining, 
Rio Tinto, Rosy Blue, the 
Signet Group, Tiffany & Co., 
and Zale Corporation.

Today, with over 1,000 
members that include 
large and small businesses 

spanning the fine jewellery 
supply chain from mine to 
retail, the organization is 
scaling up and poised for 
the future.

AINSLEY BUTLER, 
RESPONSIBLE SOURCING 
PROGRAM MANAGER 
AT UL, INTERVIEWED 
ANNE-MARIE FLEURY, 
STANDARDS AND 
IMPACT DIRECTOR AT 
THE RJC, ABOUT THE 

Back row, left to right: Marco Quadri, Director, Argor-Heraeus; Charles Chaussepied, Director, Piaget; Cecilia Gardner, former 
President, CEO and General Counsel, Jewelers Vigilance Committee; Wilfried Hoerner, President of the RJC Board of Directors 
and former CEO, Argor-Heraeus; Andrew Cooper, Standards Specialist, RJC; Claus Teilmann Peterson, Vice President, Group 
CSR, PANDORA Jewellery; Alan Martin Senior Researcher, Illicit Trade and Financing, IMPACT.  Front row, left to right, Bethan 
Robson Herbert, Certification and Impacts Manager, RJC; Jennifer Hillard, President, Canadian Diamond Code of Conduct; 
Claire Piroddi,  Sustainability Manager W&J Kering, Boucheron; Anne-Marie Fleury, RJC Standards and Impact Director; Ainsley 
Butler, RS Program Manager, UL; Hany Besada, Deputy Executive Director, Diamond Development Initiative; Purvi Shah, Product 
Integrity Manager External and Corporate Affairs, De Beers Group of Companies; Felix Hruschka, Standards Coordinator, Alliance for 
Responsible Mining (ARM).
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PROCESS TO REVIEW 
AND UPDATE THE 
LEADING STANDARDS 
FOR THE FINE 
JEWELLERY SUPPLY 
CHAIN.

AINSLEY AND 
ANNE-MARIE WORK 
TOGETHER AS PART 
OF RJC’S MULTI-
STAKEHOLDER 
STANDARDS 
COMMITTEE.

—-

Ainsley: What can you 
tell us about the RJC’s 
standards?

Anne-Marie: We have the 
Code of Practices (COP), 
which is mandatory for 
all our members.  We also 
have the Chain of Custody 
for gold (COC), which is 
voluntary.  The COP focuses 
on business practices 
and the COC focuses 
on material — it allows 
companies to engage in 
a segregated, fully-traceable 
chain of custody.

Ainsley:  What is the 
current context for the 
revision of the RJC 
standards?

Anne-Marie: RJC has 
passed some significant 
milestones.  We’re 
really starting to scale 
up and it’s a very 
dynamic environment 
at the moment. We have 
a fantastically solid 
foundation and we’re 
growing, we’re developing, 
we’re refining and 
improving quite actively.

We have just completed 
reviewing the COC and it is 
now live. In 2018, we will be 
revising the COP.

Ainsley:  What is the review 
process for the standards?

Anne-Marie:  When 
I started at RJC two years 
ago, we looked at the 
standards and what our 
review processes would be.  
Since we first developed the 
COP, we have committed to 
regular revisions so that we 
remain relevant. We learn 
from the implementation 
of our standards and the 
certification process, and it 
continues to evolve.

The COC was released in 
2012 and this is the first 
time we reviewed it.

Our review process follows 

guidance set out by the 
ISEAL Alliance, which give 
us a very clear framework 
that relies on transparent 
communications and 
stakeholder engagement.

Ainsley: We have been 
working together with 
our counterparts on the 
standards committee.  
Although it can be 
challenging to engage with 
such a large group, this 
multi-stakeholder approach 
brings a lot of credibility 
to the standard-setting 
process and a richness 
of perspectives and 
expertise. What are some 
of the positives that you’ve 
experienced during the 
process of having access to 
the multiple resources on 
the committee?

Anne-Marie: The multi-
stakeholder process has 

made things much slower 
than if we had done 
a review in-house, behind 
closed doors, but the result 
is much, much richer.

We’ve had some fantastic 
input. Some of the questions 
we get are tough. We need 
to think through what 
should be done within 
each standard to be able to 
answer those questions. The 
standard is much stronger 
as a result.  There’s no doubt 
that there is a clear gain in 
quality.

Ainsley: The RJC has 
a cross-recognition process 
for other standards.  You 
also have partnerships with 
complementary initiatives, 
such as the Diamond 
Development Initiative, an 
important partner for UL.  
How does this contribute to 
your work as Standards and 
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Impact Director?

Anne-Marie: One of the 
things I really love about 
RJC is the effort to align 
with, recognize and accept 
other audits.  This is one 
of the basic tenets of 
RJC’s approach. I think 
that’s fabulous. A lot of 
other standard-setting 
organizations talk about 
proliferation of standards 
and the need to align, 
but then don’t really do 
anything about it.

Ainsley: It’s interesting how 
RJC thought through how 
to include the entire supply 
chain.  This seems to be 
quite unique to RJC.

Anne-Marie:  It’s very 
much part of the core of 
what RJC is about. For 
example, RJC was early 
to recognize artisanal and 
small-scale mining, which 

has often been ignored by 
mining-focused initiatives.  
This is an example of how 
cross-recognition and 
inclusiveness are defining 
characteristics of RJC.

In terms of recognition 
of other standards, we 
have defined this in our 
assurance approach — how 
we do the certification and 
the auditing.   For several 
provisions in our standards, 
we say that certification 
against an external standard 
is sufficient to demonstrate 
compliance. No further 
work is required. For 
example, we recognize 
SA8000, ISO 14001, OHSAS 
18001. Also, Fairtrade, 
Fairmined, London Bullion 
Market Association 
(LBMA) Good Delivery, 
and the World Gold 
Council’s Conflict-Free 
Gold Standard. There are 
others.

Ainsley: I would imagine 
that there’s strong support 
for this approach because 
it leverages companies’ 
efforts in sustainability.  Is 
that echoed to you through 
RJC’s membership?

Anne-Marie: Oh, 
absolutely. We do our 
utmost to recognize 
equivalent standards 
whenever possible. An 
equivalency assessment is 
very important, in terms 
of the subject matter of 
the standard and how 
it’s certified, checked, 
assured.   We do not risk 
undermining the integrity 
of our own system.

Ainsley: I know that you’ve 
come to the RJC from the 
mining sector. How has 
your understanding of 
mining helped you engage 
with the range of members 
and issues in the fine 

jewellery supply chain?

Anne-Marie: It has 
been particularly useful 
because everyone in the 
supply chain looks to that 
upstream producer level in 
some shape or form when 
they look at sustainability of 
their product.

Coming to the RJC with 
a strong comprehension 
of mining issues, such as 
the scale of environmental 
problems or the question of 
free prior informed consent 
when there are land access 
issues is helpful — these 
issues are quite complex.  
I think it would be difficult 
to gain an in-depth 
understanding of mining 
while trying to cover the 
whole supply chain, which 
is our focus at RJC.

Source: www.ul.com
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India’s polished diamond exports during the month of 
January 2018 rose to US$2.08 billion from US$1.62 
bn in January 2017, a jump of 28.8% according to 
provisional data released by The Gem & Jewellery 

Export Promotion Council (GJEPC). Meanwhile, rough 
imports were up by 13.68% in value terms during the month 
to US$1.44 billion as compared to US$1.27 bn imported 
during the previous January. In volume terms, however, 
rough imports declined from 15.3 million carats during 
January 2017 to 13.3 million carats during January this year. 
The gap between higher value on lower volume seems to be 
a signal that the year-long run of smaller, cheaper goods so 
prevalent in 2017 has shifted. 

For the first ten months of the fiscal year 2017-18 (April 
2017-January 2018), polished diamond exports during were 
up 4.21% to US$19.28 billion as against the US$18.50 billion 
exported over the same months last year. Also for the fiscal 
year to date, imports of rough diamonds showed a growth 
of 11.11%, rising to US$15.53 billion from US$13.98 bn a 
year earlier. In volume terms, imports rose by 36.36% from 
119.04 million cts in April 2016-Jan 2017 to 162.32 mn cts 
in the same period this year. For the month of January 2018, 
imports of cut and polished diamonds were down by 20.9% 
to US$136.23 million from US$172.28 million a year earlier.

January appeared to be a month of extremes, as exports of 
gold jewelry (studded and plain) during the month rose by 
66.70% to US$655.05 million from US$392.95 mn a year 
earlier, while exports of silver jewelry dropped to US$146.73 
million in January 2017 as compared to US$253.18 million 
in the same month last year. For the first ten months of the 
fiscal year 2017-18, overall gem and jewelry exports now 
stand at US$33.90 billion, a decline of 3.18% as compared to 
US$35.02 bn during the same period last year.

After Strong 
January, 

India’s Polished 
Diamond Exports 

+4% on Year, 
Rough Imports 

+11%

Want to become a diamond master?

Join our education programme 
and learn from the best.

Our international programme combines enduring 
tradition and constant innovation, with the diamond 
grading and identifi cation course as our fl agship. 
HRD Antwerp education stands for technical excel-
lence, practical experience and the joy of working 
with diamonds.

Check our courses at www.hrdantwerp.com

HRD Antwerp is based in the world’s oldest 
diamond capital.
Discover more at

www.hrdantwerp.com
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The Antwerp World Diamond 
Centre (AWDC), the industry 
organization representing the 
interests of 1,600 diamond 

companies in Antwerp, has appointed 
Nishit (Bali) Parikh as its new President, 
replacing outgoing President Stéphane 
Fischler. The Board of Directors also 
appointed Freddy Inzlicht and Samir 
Mehta as Vice-Presidents, respectively 
representing the bourses and the trade. 
“Stéphane Fischler has been a steady 

and guiding presence at AWDC for the 
past eleven years, serving first as its Vice 
President and then, since 2012, as its 
President”, the trade organization writes 
in a press release. “His commitment to 
the organization has been unwavering, 
and he has been a major part of its 
success as the leading trade organization 
in the diamond industry.” After more 
than five years as President, Fischler will 
now hand the torch back to Nishit (Bali) 
Parikh, former AWDC President (2010-
2012) and CEO of one of the world’s 
leading diamond companies, Diarough.

Stéphane Fischler’s engagement in 
the global diamond trade extends far 
beyond the AWDC. In addition to 
being a partner in the international 
company Fischler Diamonds, he is 
currently an officer in multiple industry 
organizations. Due to his recent election 
as President of the World Diamond 
Council, an organization of which 
he is a founding member, he believes 
the time has come to hand over the 
reins. His successor, Nishit Parikh, has 
presided over the exponential growth 
of the business started by his father in 
Antwerp back in 1975, and is widely 
respected by the Antwerp diamond 
community. The Board of Directors also 

appointed Freddy Inzlicht and Samir 
Mehta as Vice-Presidents, respectively 
representing the Bourses and the trade.

“On behalf of the AWDC, its Board of 
Directors and management, I would 
like to thank Stéphane for his leadership 
at AWDC and his dedication to the 
Antwerp diamond trade”, says AWDC 
CEO Ari Epstein. “His steadfast 
commitment to safeguarding the 
sustainability of the diamond industry as 
a whole, and in particular the Antwerp 
trade, its manufacturing infrastructure 
and its participants both large and 
small, has contributed in maintaining 
Antwerp’s leading position. He leaves a 
strong legacy for the AWDC.”

Welcoming Nishit Parikh as the 
new President of AWDC, Epstein 
commented, “Continuity, stability and a 
formidable personality are all essential 
elements in the diamond trade, and Bali 
(Parikh) embodies all these qualities. We 
are very pleased to welcome him back as 
President of the AWDC, and have every 
confidence he will be a strong leader in 
the important years ahead, backed by the 
support of the incoming Vice Presidents 
and Board veterans Freddy Inzlicht and 
Samir Mehta.”
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DIAMOND PRODUCERS ASSOCIATION 
ADVERTISING OLYMPIC GEMS

About Real is Rare. Real is a Diamond: 
“Real is Rare. Real is A Diamond.” – created by the Diamond Producers Association (DPA) – is the diamond industry’s first category marketing 
initiative in a decade. The Diamond Producers Association is an international alliance of the world’s leading diamond mining companies who 
are united in their commitment to best-in-class ethical and sustainable operations and transparent business practices. Together, DPA members 
represent the majority of world diamond production. The DPA mission is to protect and promote the integrity and reputation of diamonds, and of the 
diamond industry. 

Real is a Diamond partnered 
with The NBCU Content 
Studio on new custom 
video content launching 
during the live on-air and 

digital broadcast of the 2018 Winter 
Olympics in Pyeongchang. “The Making 
of a Gem” video shorts were developed 
to showcase the striking similarities 
between the unique journey of an athlete 
on the rise, and a diamond - tapping into 
the emotional context of a diamond’s 
symbolic meaning. Three videos were 
created through the perspectives 
of a snowboarder, ice skating duo, 
and a women’s ice hockey team to 
demonstrate the natural forces and 
elements that forge both diamond and 
competitor.

“The breadth of common themes was 
surprisingly rich, and made for seamless 
and layered storytelling,” said Deborah 
Marquardt, Chief Marketing Officer for 
the Diamond Producer’s Association. 

“Like diamonds, the immense pressure 
and the deep inner forces competitors 
must endure in order to grow strong, 
find their edge and ultimately shine 
is an ideal narrative to explore during 
our most cherished and meaningful 
celebration of sport and human 
connection”. 

Stylist Tanya Dukes chose the featured 

jewelry, explaining, “In each film, we 
styled the athletes in realistic, current 
diamond jewelry that they’d actually 
wear, including some of their own 
pieces. The jewelry was an authentic 
part of their personal style.” She sourced 
pieces from a range of diamond jewelry 
designers including Sydney Evan, Jade 
Trau, Ritani, Sethi Couture, Barbela, 
Hearts on Fire and Forevermark.
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Turkish jewellery sector’s production centre as well as being one of the most 
important production centres in the world. Kuyumcukent now also becoming 
marketing centres. Kuyumcukent and İstanbul Vizyon Park house more than 
1,200 producers and 20,000 workers.

The Turkish jewellery 
sector started 
taking off in the 
1980s and shortly 

afterwards increased its 
producer count. Years ago, 
production was done by 
small ateliers, or workshops, 
at the Grand Bazaar in the 
historical peninsula and 
around the surrounding 

area which created a need 
for a modern production 
facility parallel with the 
sector’s growth. To solve this 
problem, the Kuyumcukent 
project was established 
which became today’s giant 
that houses 1,000 of nearly 
4,000 producers in the sector. 
After understanding that 
Kuyumcukent was becoming 

unable to meet increasing 
needs, the Vizyon Park 
project was established and 
the two parks became the 
most important production 
centres in the world, housing 
over 1,200 production 
facilities and 20,000 
employees. 

One of the largest jewellery 
production complexes in the 
world

Kuyumcukent is packed with 
hundreds of different size 
companies that produce gold, 
silver, and diamond jewellery, 
as well as refineries, precious 
stone suppliers, machines 
and equipment, software 
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There is a perfect base for international 
companies as well. A large number of 

companies have launched activities 
in Turkey. Many are based in the 

Kuyumcukent complex, with a large 
number of buying offices.

programmers. The ability to 
supply everything under one 
roof is a huge advantage. 

Foreigners launching 
companies
After the recent positive 
developments in the Turkish 
jewellery sector, especially 
regarding the lowering of 
taxes, the sector is seeing the 
strength of the advantages it 
offers. There is a perfect base 
for international companies 
as well. A large number of 
companies have launched 
activities in Turkey. Many are 
based in the Kuyumcukent 
complex, with a large number 
of buying offices.

Increasing interest in 
İstanbul Vizyon Park 
Kuyumcukent has seven giant 
factories as well as many 
producers of different sizes. 
With the development of the 

İstanbul Vizyon Park project, 
companies that need larger 
space are showing a strong 
interest in this complex. 

What makes Vizypn Park so 
special?
The buildings have been 
built using cutting-edge 
construction tecnology, and 
are equipped with secure 
automation systems. They 

are It is spread over a total 
of 180,000 sq m, of which 
128,000 sq m, the first stage, 
was completed in 2005 and 
is called Goldencity, which 
consists of two independent 
blocks: workshops and 
a shopping mall block. 
Goldencity is built in 
accordance with European 
Union norms.

Multipurpose smart offices are 

also suitable for production 
offices, and there are spacious 
relaxation areas, a hotel 
and a convention  centre. 
In the second stage project 
of Goldencity, there will be 
total construction of 500,000 
sq m of new workshops, 
office buildings. A 6,000 sqm 
parking lot was completed in 
2012. 

The İstanbul Vision Park 
houses companies such as 
the Turkish Central Bank 
Group Centre. the National 
Banks Group Centre, the 
Turkish Central Bank Swap 
and Storage Center and the 
Mint Accounting Office. In 
addition, a five-star hotel 
and a project consisting of 
two separate blocks for the 
Stock Exchange İstanbul Gold 
Storage Center and Diamond 
Exchange are also among 
Goldencity's projects.
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The elegance, the 
refinement and the 
technical nature of the 
ultra-thin L.U.C XP 

Urushi watch have made it a cult 
model. Each year, Chopard draws 
inspiration from the repertoire of 
Chinese astrology to offer a fresh 

interpretation of its Urushi dial, 
an ancestral Japanese technique. 
Staging an encounter between 
beauty and precision, East and 
West, Chopard places creativity 
at the heart of cultural ties and of 
its commitment to perpetuating 
traditions.

Reversible starburst 
drops bring an 
enchanting and 
unexpected touch to an 

extraordinary pair of earrings. 
The versatile design features 
a brilliant medley of round 
and pear shaped diamonds on 
one side, and rotates to reveal 
a colorful array of sapphires, 
diamonds, and aquamarines 

hidden on the other side.

18 round brilliant sapphires 
weighing a total of approximately 
0.84 carats, 8 pear-shaped 
aquamarines weighing a total 
of approximately 0.45 carats, 
and 438 marquise, pear-shaped 
and round brilliant diamonds 
weighing a total of approximately 
7.43 carats, set in platinum.

L.U.C XP URUSHI YEAR OF THE 
DOG ARTISTIC CRAFTS SHARE 
UNIQUE PERSPECTIVES

Secret Wonder by Harry 
Winston, Reversible 
Diamond, Sapphire and 
Aquamarine Earrings



 March 2018-13 | World Diamond Magazine  79

The Queen of Kalahari
An Ultra-Rare

342-CARAT DIAMOND

The story of this stone is a journey. 
A journey through what makes 
Chopard so very singular and 
special, its artistic vivacity and 

technical virtuosity. It conveys the importance 
the Geneva-based Maison attaches to 
mastering all stages governing the creation 
of a piece of jewellery. At the helm of these 
endeavours, co-president Caroline Scheufele 
has consistently provided the impetus 
designed to guide Chopard towards pursuing 
excellence and exploring new territory. It is 
she that has followed the adventures of this 
extraordinary diamond step by step in the 
quest to ensure its lasting destiny. 
 
The discovery of The Queen of Kalahari, this 
exceptional 342-carat stone of perfect colour 
and absolute purity, has given rise to a set of 
23 diamonds – The Garden of Kalahari – of 
which five weigh over 20 carats. Drawing 
upon the virtuosity cultivated in the field 
of artistic craft that has forged Chopard’s 
reputation, six fabulous pieces of jewellery 
have emerged from the High Jewellery 
workshops of the
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Canada’s Lucara 
Diamond announced 
that, William Lamb 
will be retiring 

as Lucara’s Chief Executive 
Officer and stepping down 
from the Board of Directors. 
Eira Thomas, a founder and 
director of the Company will be 
assuming the position of CEO.

Under Mr. Lamb’s leadership, 
Lucara’s flagship Karowe mine 
evolved into one of the world’s 
highest margin diamond mines 
and the foremost producer 
of large Type IIa diamonds 
exceeding 10.8 carats, including 
the historic Lesedi La Rona, the 
second largest gem diamond 
ever recovered, and the 813 
carat Constellation, which sold 
for a record US$63.1 million.

Mr. Lamb galvanized Lucara’s 
reputation as an innovator, 
championing its technologically 
advanced mine design to 
optimize revenues and 
minimize diamond losses 
through both autogenous 

milling and the use of X-ray 
transmission sorters to preserve 
large, high value stones and to 
create a simpler, more secure 
and efficient flowsheet. “I am 
proud to have served as Lucara’s 
CEO for almost a decade, 
during which time, Karowe was 
taken from feasibility through 
to a steady state, world class, 
operating diamond mine. Eira, 
as the new CEO, will be well 
supported by a focused and 
experienced team at Karowe 
as we look to expand the mine 
underground, and I am pleased 
to be taking on a key advisory 

role as we embark upon this 
next, exciting phase in Lucara’s 
development,” says Lamb.

Ms. Thomas brings more than 
25 years’ experience in the 
mining industry, including 
16 years Dominion Diamond 
(formerly Aber Diamond 
Corporation), where she served 
in ever increasing roles from 
initial discovery as a geologist 
to Vice President Exploration 
and ultimately a Director of the 
Board.

The companies last 

announcement under Lamb’s 
reign was the acquisition of 
Clara Diamond Solutions 
Corporations, a digital 
blockchain platform, for 13.1m 
shares, or $29m. The company 
applies algorithms to match 
rough diamond production 
with polished manufacturing 
demand. It also uses blockchain 
to track diamonds as they move 
through the supply chain. “The 
recent acquisition of Clara 
marks an exciting milestone for 
the Company and is consistent 
with our approach of looking 
well beyond existing industry 
practice, adopting innovation 
and progressive development 
as a key pillar of the Company’s 
success,” said Lamb. Lucara 
intends to commercialize the 
Clara platform in the coming 
months using a selection of the 
diamond production from the 
company’s Karowe Diamond 
Mine. Thereafter, Clara will 
be scaled to accommodate 
diamond uptake from a variety 
of sources across the supply 
chain.

Lucara Diamonds Announces New CEO,
invests in Blockchain Platform

Eira, as the new CEO, will be well 
supported by a focused and experienced 
team at Karowe as we look to expand the 
mine underground, and I am pleased to 
be taking on a key advisory role as we 

embark upon this next, exciting phase in 
Lucara’s development,”
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February 17, 2018, 
Mumbai : The Indian 
diamond industry 
with its over tens of 

thousands of factories, 6000 
exporters are world leaders in 
processing of diamonds. The 
total Diamond exports stands 
at a staggering US$23 billion 
with a value addition in excess 
of US$ 7 billion. 

The Nirav Modi/Gitanjali 
Gems incident is of concern 
to the entire Gems & Jewellery 
industry. The Industry 
strongly condemns any sort 
of unlawful & illegal actions 
by any individual, trade or 
otherwise. It should be noted 
that when thousands of 
exporters undertake business 
lawfully adhering to all norms 
and practices, prescribed 
very diligently, incidents of 
this kind can only take place 

due to non-adherence of 
procedures and norms laid 
down. The Council strongly 
believes that this incidence 
will not have any contagion 
effect to the Gems & Jewellery 
Export Industry. 

Bank Finance to the trade 
are already guided by 
stringent norms of RBI and 
Government of India with 
detailed Internal audits 
in place on quarterly and 
annual basis. This in turn 
is followed by External 
Audits and a special audit 
by RBI every few years. 
Every SWIFT transaction 
by the Bank is intimated to 
NOSTRO and International 
Division (treasury) of the 
Bank. In addition to this, 
RBI launched Export Data 
Processing and Monitoring 
System (EDPMS) in March 
2014 to monitor payments 
against Export/Import Bill. It 
is a system where all export/
Import transactions are 
captured and followed up till 
their realization by banks and 
customs. 

Going by the prevalent 
compliance system followed, 
chances of such vast 

irregularity without any 
detection across several 
Financial periods are 
extremely surprising and 
unreasonable. This only 
demonstrates lacunae in 
internal control system 
and failure or lack of fraud 
protection measures within 
the PSU. 

On one hand GJEPC is 
struggling to garner financing 
to the Gem & Jewellery 
exporters, especially the 
SME Export Sector, who are 
required to give upward of 
high collateral for the limit 
sanctioned to them, and 
here one finds this kind of 
clear advances (LoU) being 
provided by a bank without 
any safeguards, that speaks 
volumes of irregularities 
that needs to be thoroughly 
investigated. 

At GJEPC, we have always 
sensitized the financial 
institutions and Government 
for taking in right kind of 
risk management measures 
to prevent such incidents 
. Council is ready to assist 
and support all investigating 
agencies in all possible ways , 
reach the right conclusion and 

punish the guilty. 

As an apex council for 
promotion of Gems and 
Jewellery exports, GJEPC 
condemns the incident and 
insists thorough investigation 
in the shortest possible time 
frame. The gems and jewellery 
sector contributes to 7% 
of country’s GDP, 15% of 
India’s merchandise exports 
and employs more than 4.5 
million people of the country, 
thus making significant 
contribution to the country’s 
economy and maintains global 
leadership in processing of 
diamonds and gemstones. 

GJEPC would like to place 
on record that the Council is 
propagating amongst trade the 
17 sustainable development 
goals of United Nations and 
the industry strictly follows 
ethical business practices and 
compliance to financial and 
procedural laws of the land. 
Such odd instances can at 
no time hold representation 
whatsoever of a fraternity who 
has stood the test of time and 
contributed generously to 
the nation’s growth through 
enterprise, hardwork and 
integrity at all times. 

GJEPC announced on its website about the bank fraud that 
the world jewelry industry closely follows. 
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As an apex council for promotion 
of Gems and Jewellery exports, 
GJEPC condemns the incident
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